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Economic Impact Study Report 

 

1. Executive Summary 
 
In 2006, net of sales taxes recreational boaters, including anglers with boats, spent $12.6 
billion in recreational boating in Canada enjoying 2.9 million boats. Marinas and yacht 
clubs provided 214,515 slips with capacity exceeding 6.5 million linear feet, or 1,237 
miles of dock space. A relatively small number, 16,700 slips were dedicated to boats 
greater than 50 feet and 74,600 slips to 30 to 49.9 foot boats. 
 
In addition to boating activities, total boaters’ expenditures included those on new boats, 
boating equipment, repair and storage, docks, fishing gear, consumables like gasoline, 
and travel to and from their principal residences to marinas, cottages or launch sites. 
Canadian boat, parts and accessories manufacturers exported another $642 million worth 
of boats and Canadians spent another $335 million on boating related services and 
boating publications. Inclusive of HST/GST and PST these totals came to $15.6 billion.  
 
Table E-1: Final Direct Expenditures Net Of Sales Taxes: Canada 2006 
($1,000s) 

Sources: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Surveys, Department of 
Oceans and Fisheries Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert 
Williams, 2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection and data provided by the parks service and the insurance industry. 
 
Major points of expenditure before sales taxes appear in Table E-1. Of the $12.8 billion 
spent in Canada by boaters alone, $5 billion was spent at marinas, dry land dealers and 
yacht clubs, $2 billion on intra-provincial travel, $3 billion by anglers on items not 
covered in the first two items and $2.3 billion at other retail outlets. 

Expenditures  
Boater Expenditures  
Marinas and Yacht Clubs 4,992,465 
Intra-provincial automotive travel 2,092,362 
Angler expenditures other than boats and intra-provincial transportation covered 
elsewhere 

3,025,391 

Expenditures at other retail outlets et al. 2,261,381 
Private wharf and houseboat construction other than at marinas and yacht clubs 225,499 
Boat insurance 223,744 
Expenditures in national parks  4,313 
Total in Canada by Boaters Alone 12,825,155 
Exports of boats and boating accessories 641,557 
Total Boater Expenditures 13,466,712 
Boater and interested party Boating Expenditures   
Boat shows 50,372 
Canals and locks excluding lock fees included above   262,361 

 
Magazines and books 22,302 
Total Boater and interested party Boating 335,034 
Total 13,801,746 
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In and of themselves, recreational boating expenditures create demands for inputs into 
not just boats but all the other economic activity needed to meet boaters’ demands, and 
expenditures by those interesting in boating activities such as boat shows and historic 
canals. By using Statistics Canada’s models that specify all inputs in all Canadian 
commodities, Genesis Research Inc. and Smith Gunther Associates Ltd. have traced all 
the indirect inputs back through production functions and taxation structures benefiting 
from all these aspects of recreational boating.  
 
While part of the increase in direct expenditures is attributable to growth from turn of the 
century, significant amounts of the increase, measured in 2006 dollars, are also 
attributable to: 
 

• Better direct expenditures data particularly on travel costs between principal 
residences and boating destinations such as: 

o Marinas, valued at $344 million; 
o Yacht clubs worth $77 million; 
o Cottages with share attributed to boating and to and from launch sites for 

those towing boats with travel expenditures of $1.68 billion; 
• Improved coverage of boater expenditures at retail outlets other than marinas and 

dealers by $500 million; 
• Fleet sizes and therefore related private dock and boathouse expenditures of $215 

million for new facilities and repair of existing ones; 
• Anglers’ data, with expenditures with $422 million captured net of inter-

provincial travel and boating costs covered elsewhere; 
• Better coverage of yacht clubs, net of travel to and from them covered above, 

valued at $355 million; 
• Inclusion of boater insurance expenses of  $233 million; 
• Financing charges of $57 million for marina and dealer inventories;   
• Improved expenditures by land-based visitors to boat shows and canals, 

amounting to shrinkage of $80 million. 
 
Collectively, these additional inclusions add $3.8 billion to the direct expenditures used 
in the earlier study of $7.1 billion. Inflating the 2001 expenditures by 2.45 percent, to 
covert them to 2006 dollars and adding the additional inclusions, yields an estimate of 
$11.8 billion, equal to what current impacts would be had there been no real growth. The 
remaining, nearly $2.0 billion, to achieve $13.8 billion in 2006 expenditures, is 
attributable to growth in boater expenditures measured in 2006 dollars over five years 
yielding a compound average annual rate of 3.1 percent. 
 
The improved data on distances traveled contributes to identifying enhanced tourism 
expenditures as does the reduction of distances traveled from 50 km to 40 km in the 
international definition of a tourist. 
 
An alternative view of boater expenditures stems from the direct and indirect impacts on 
what is produced in Canada to meet boater demands. Net of import and sales and excise 
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tax leakages, this view highlights the importance of recreational boating to Canada and its 
regions. 
 
National direct and indirect impacts are as follows: 
 

• Employment is 154,475 full time equivalents of whom 6,575 were employed in 
boat building, including 250 in engine distribution and minor assembly and a 
1,037 in manufacturing the closely related parts and accessories; 

• The bulk of the employment is in retail, wholesale and the provision of various 
services; 

• Direct earnings in wages, salaries, supplemental and boater and interested party 
incomes amounted to $3.8 billion with another $1.9 billion being earned 
indirectly; 

• Direct and indirect gross operating surpluses came to $2.7 billion; 
• Governments garnered $2.6 billion in product taxes, accruing mostly to the 

provinces; 
• Given the high level of imports involved in new boats and Canada’s general 

openness to international trade, the direct and indirect Real Gross Domestic 
Product (RGDP) impact is limited to $8.6 billion in 1997 dollars; and  

• Wholesale trade directly generated $211 million in RGDP and employed 3,311. 
 
Direct and indirect expenditure impacts take account of only the effects of boaters’ initial 
purchases. A larger picture emerges when one analyzes what happens when the incomes 
generated by the direct and indirect impacts are spent. As noted, incomes accrue mainly 
to labour and other employees with wages and salaries of $5.6 billion, to companies in 
operating surpluses of $2.7 billion, and to governments via product taxes of $2.7 billion. 
In modeling the induced impacts generated by these funds being spent, it was assumed 
that 80 percent of the funds were spent. This percentage may sound low since successful 
companies normally leverage their operating surpluses in making future investments that 
are a multiple of their operating surpluses. Further, the average salaries of individuals 
involved with the industry are modest and apt to be spent at higher than an 80 percent 
level and no consideration is given to income taxes collected by governments. 
Governments’ track record is of spending more than 80 percent of increased fiscal 
capacity. Yet, there is a strong offsetting assumption underlying this exercise that people 
earning the equivalent amounts would be unemployed if it were not for recreational 
boating expenditures. 
 
Total impacts, the sum of the direct, indirect and induced impacts, may be summarized as 
follows: 
 

• RGDP $23.9 billion – 2.17 percent of national totals; 
• Employment 373,606– 2.24 percent of national totals; 
• Labour Force Income $17.6 billion – 2.71 percent of national totals; 
• Operating Surpluses accruing to all businesses involved directly, indirectly or 

induced $5.9 billion; and  
• Excise and sales taxes on products $3.3 billion; 
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• Depending on the indicator used, Ontario, with its concentration of marinas, 
realized 41 to 49 percent of these direct and indirect income and employment 
impacts, Quebec 21 to 24 percent, despite having 46 percent of manufacturing 
employment, British Columbia 11 to 13 percent, Prairies nine to 17 percent 
(mostly in operating surpluses related to oil production), and the Atlantic four to 
seven percent. 

 
These results more than double those of RGDP of $11.5 billion in the study done five 
years ago.  
 
One assumption is also stronger in this study than in the previous one, namely: federal 
and provincial governments spend 80 percent of the incremental revenues accruing to 
them from product taxes. The previous study took the position that expenditures of 
government funds are separable decisions to be made by government and should not be 
subject to induced impacts. While this position is correct in evaluating government 
programs, it is suspect in the evaluation of the impacts of recreational boating 
expenditures since, as with individuals, increased income can facilitate additional 
expenditures. Had the study assumed that the governments would have spent less of their 
incremental fiscal capacity generated by boating, estimated total RGDP impacts would 
have been curtailed. 
 
Several indicators show that impacts of recreational boating are concentrated in Ontario 
and Quebec followed by British Columbia. Production indirect impacts are especially 
strong in Alberta due to its production of crude oil and would be even stronger if the 
price effects since 2003 had been incorporated into Statistics Canada’s Input Output 
Tables. Provincial shares at the outset of Chapter 5 illustrate provincial shares of direct 
and indirect impacts while subsequent provincial vignettes in that Chapter summarize 
total impacts by province. 
 
In addition, to the overall economic impacts several industry specific concerns and 
targets have been identified: 
 

• Industry is concerned about specific impediments: 
o Shortages of slips for large, high-end boats – marinas and manufacturers; 
o Six of 209 manufacturers indicated multiple delays of two to three months 

to fill skilled positions including forepersons, shipwrights, sewers, 
laminators, electricians, plumbers, assemblers, and marketers; 

o The roughly six months marinas required to find good new or replacement 
staff particularly among engine mechanics, service managers, general 
marine and repair service personnel, while fewer vacancies among front 
office personnel were filled on average in 25 weeks; 

o High costs of fuel;  
o Rising insurance rates on product liability 
o Regulatory and compliance costs; and 
o The rising exchange rate, from $.8504 per US dollar to virtual parity by 

September 30, 2007; 
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• Fears of the imposition of a countervailing tariff have abated since the change in 
government; 

• Floor financiers for new boats expect a 2 to 2.5 inventory turnover ratio; 
• Dry land dealers on average target revenues of $342 a square foot; 
• Motivated to attract customers, display new products and extend their marketing 

networks, on average manufacturers spent $354,000 to participate in boat shows 
mainly in personnel time averaging $114,000; 

• Total expenditures at boat show amounted to at least $50.4 million 
• Collectively, marinas and yacht clubs are generally optimistic about the future 

with planned annual capital expansions of $542 million in each of the next three 
years, up from an expected $453 million once 2006 numbers are finalized; and, 

• 3.9 million land-based visitors to locks on canals in National Parks and to the 
Georgian Bay Islands National Park spent $74.7 million.  

 
With Quebec’s concentration of manufacturers and Ontario’s dominance in marinas, the 
total impacts of recreational marine were of the highest importance to these regional 
economies measured by percentages of income generated – over three percent of labour 
income. They were followed by British Columbia and the Prairies and the Atlantic with 
very similar figures and considerable variation among provinces in each region. The 
exception to the above general distribution is in the 4,046 engine outlets which are 
relatively concentrated on the Pacific and Atlantic coasts and less so in Ontario. By any 
of the personal income measures used here, recreational marine impacts constituted at 
least 1.23 percent of provincial incomes. 
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2. Introduction 
 
Genesis Public Opinion Research Inc. and Smith Gunther Associates Ltd. are pleased to 
present the following report to the Canadian Marine Manufacturers Association 
(CMMA). 
 
This report follows-up on a similar report commissioned by the CMMA in 2003. Like its 
predecessor, the overall objective of the study was to identify and report on the direct and 
indirect economic impacts of recreational boating in Canada.  
 
The study was designed to determine both the direct and indirect economic activity 
attributable to the recreational boating industry, including:  
 
• Annual sales;  
• Job creation; 
• Tax revenues generated; 
• Tourism revenues generated; 
• Consumer expenditures related to boating; and 
• Contribution to Gross Domestic Product. 
 
The data used in this report are derived from two sources. The primary data source used 
in the analysis comes from a series of online surveys conducted across various segments 
of the domestic recreational boating industry. The table below summarizes the responses 
received, broken out by industry sector.  
 

Original Data Collection Overview by Sector 
 

Industry Sector Number of Respondents 
Marinas, boat dealers, sailing / yacht clubs 166 
Boat manufacturers 31 
Engine distributors 4 
Retailers 36 
Parts / accessory / distributors / suppliers to manufacturers 21 
Boat & outdoor shows 8 
Publications 13 

 
The questionnaires administered to these various sectors featured a combination of both 
common and customized questions. Data collection across these sectors ran from the fall 
of 2006 through to the spring of 2007.  
 
The second data source used in this report comes from publicly available data resident 
within Industry Canada. Data from this source were used to augment data collected 
through the survey process and to determine trade flows and the total number of boat 
builders by province and territory. 
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2.1 Purpose 
 
The purpose of the study was to determine the economic impacts of recreational boating 
on various aspects of the Canadian economy. Impacts are with respect to revenues, 
employment and real incomes generated among various industries and those accruing to 
federal, provincial and municipal governments. They occur directly from expenditures by 
boaters, prospective boaters attending exhibitions and shows, and from non-boating 
visitors to boating sites such as locks on recreational boating canals and antique boat 
shows. Also included are anglers using boats, excluding those fishing from the shoreline.  
 
This report also features discussion of averages relating to retail activities.  

2.2 Sponsorship 
 
This work has been led by Discover Boating and funded by various participants in 
recreational boating activities. These include the Canadian Marine Manufacturers 
Association, BC Marine Trades Association, the Atlantic Marine Trades Association, the 
Quebec Marine Industry Association, and the Ontario Marine Operators Association.   
 
The authors are indebted to Sandy Currie, Executive Director of the CMMA, for his 
ongoing guidance and patience throughout the project, as well as Pat Nelder, Al 
Donaldson and Jane McIvor for their regional contributions. 
 

2.3 Structure of the Report 
 
The structure of the report is straightforward in that Chapter Three contains the national 
direct impacts, Chapter Four national indirect, induced and total impacts and Chapter 
Five the regional direct, indirect, induced, and total impacts. It includes regional vignettes 
for use in policy discussions within each region/province of the country.  

2.4 Responsibility 
 
While we are indebted to the participants and those who have guided us, the 
responsibility for the report rests with the authors -- Genesis Public Opinion Research 
Inc. and Smith Gunther Associates Ltd., with editing assistance from Mike Milne. 
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3. Canadian Direct Impacts 
 

3.0 Introduction 
 
This section covers Canadian impacts among manufacturers, marinas and yacht clubs and 
other retailers and suppliers who cater to the demands of recreational boaters. Boat 
manufacturers are split among manufacturers of boats, engines, parts and accessories as 
elaborated in that section. Marinas are similarly segmented among dry land dealers and 
wet and public marinas, as well as between those who sell new boats and those who do 
not. Hereafter, “Marinas” will refer to both wet and public marinas. In addition, boaters 
make expenditures at more broadly based retail and service outlets including outdoors 
stores and even less specialized big-box stores, restaurants, hotels and motels, and gas 
stations. 
 
In 2006, there were 2.9 million recreational boats in Canada. Canadian boaters and 
related visitor traffic attracted to boating events and infrastructure, such as locks and 
boating shows, spent $13.2 billion in Canada before sales taxes. In addition, 
manufacturers of boats and parts and accessories exported $642 million of product 
culminating in direct expenditures of $13.8 billion. 
 
 

3.1 Boat Manufacturers 
 
Direct boat manufacturing impacts of boat and key components have been extrapolated 
from 209 respondents and subdivided into three industry groups: 
 

1) Boat manufacturers; 
2) Engines; and 
3) Manufacturing establishments primarily producing parts and accessories. 

 
These were surveyed as part of the research process. Given that many of the smaller more 
popular types of boats have an expected lifespan exceeding 25 years, revenues at factory 
gate for new boats sold in Canada in 2006 were relatively modest at $1,135 million. In 
keeping with Statistics Canada’s use of industrial classifications based on the primary 
output of each establishment, boat manufacturers included $97 million dollars worth of 
engine manufacturing while another $128 million dollars worth of engines are included 
with engine manufacturing proper, albeit most of these companies are primarily 
distributors of imported engines. In addition, non-boat manufacturers of parts and 
accessories added to manufacturing revenues by another $115 million. 
 
Boat manufacturing and marina associations identified certain non-manufacturing outlays 
as being integral to manufacturing operations including $28 million of complementary 
services – mostly professional services. Exports of similar services generated an addition 
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$5.5 million in direct impacts. Population estimates of manufacturers of parts and 
accessories shown in Table 1 were based on the sample of 209 producers of those 
commodities.  
 
Table 1: Manufacturers’ Revenues From Boat Building And Parts And 
Accessories ($1,000s) Population Estimates (N=209) 

Commodity and Service Domestic Export Total 
Hose and tubing, mainly rubber           200         100            300 
Laminated plastic plates, sheets and shapes e.g. boat components and 
bumpers          1,483  

   
986  

  
2,469 

Plastic containers and closures e.g. plastic gas tanks, waterproof 
containers etc        16,661  

   
5,686  

  
22,347 

Tents, sails, sleeping bags, and topside canvas      15,443      1,910       17,352 
Other household textile products (Seat covers, bedding, curtains etc.)        4,423      1,106         5,529 
Other clothing and accessories, e.g. life jackets and waterproof clothing        8,831      1,249       10,080 
Wood end-products e.g. ships wheels, furniture, wooden components etc.          225         322            547 
Primary products of nickel and nickel alloys, e.g. nickel trim          483         206            689 
Non-ferrous metal castings e.g. propellers          483           89           572 
Metal tanks        5,650      4,715      10,365 
Other metal containers and closures        5,351     1,590         6,941 
Builders’ hardware e.g. hinges etc.        4,836         332         5,168 
Bearings          922         333         1,255 
Conveyors, elevators and hoisting machinery – lifts        7,851         332        8,183 
Motor homes, proxy for topside enclosures on pontoon boats etc        5,127         898         6,025 
Non-commercial trailers        8,838      7,950       16,788 
Engines and parts not categorized in ship building – See text.   125,070      2,757     127,826 
Ships and boats and parts thereof, excluding pleasure boats and sporting 
craft      14,760            -        14,760 
Ship repairs        1,912             -          1,912 
Pleasure boats and sporting craft (new boats only) 1,134,696  599,412  1,734,108 
Electric furnace and other electric heating equipment, refrigerators and 
freezers and cooking equipment, excluding microwave ovens 

 
2,351  

  
937       3,288 

Radar and radio navigation equipment       1,790         594         2,385 
Semi-conductors         203         110            313 
Printed circuits        3,581      3,047         6,627 
Power generation and marine propellers, non-electric          330           19            349 
Electrical generators and motors          200         159            359 
Batteries          996         880         1,877 
Precision equipment        1,790         339         2,130 
Personal medical goods [including First Aid kits and other medications 
and devices used by boaters]          677             -            677 
    Sub-Total 1,375,164  636,057 2,011,221 
Services Closely Tied to Manufacturers    
Repair construction e.g. buildings           100             -             100 
Other engineering construction        8,000      5,500       13,500 
Water transportation       5,956             -          5,956 
Wholesaling margins        8,342             -          8,342 
Mechanical and electrical repair and maintenance service         238             -             238 
Retailing service        3,850            -          3,850 
Architect and engineering services 1,000             -          1,000 
Computer systems design and related services        1,000             -          1,000 
Other professional, scientific and technical services            74             -               74 
Total 1,403,725  641,557  2,045,282 

Sources: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Manufacturers 
including shares of exports where sample size was sufficient. Where sample sizes were insufficient the ratio 
of exports to value shipped for the six digit NAICS was deployed. 
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This table captures factory gate revenues for those producing highly complementary 
products such as sails and canvas, trailers, clothing water skis et al. dock hardware and 
bumpers and loose navigational equipment beyond what is included in boat 
manufacturers’ boat packages. Boat manufacturers also acted as distributors in the sale of 
parts valued at 22.9 percent of boat sales of $336.9 million of which 97.8 percent was 
sold to distributors and the rest directly to consumers. 
 
In 2006, there were 6,575 employed in boat building yielding average revenues net of 
parts sales of $173,000 per employee. Parts sales would add another $52,000 to average 
sales per employee. Boat building revenues and employment both exceed expectations 
estimated from constant growth average growth rates 1993 to 20031. Those rates would 
have suggested more modest growth to $979 million in revenues generating 6,385 in full 
time equivalent employment. Relative to projected annual growth expectations of 9.4 
percent over the last three years revenues grew at 16.3 percent and employment relative 
to projections of 4.9 percent attained 5.7 percent annual growth. More rapid growth of 
revenues relative to employment is attributable to a combination of slightly higher 
inflation than at decennial rates and greater productivity growth. 
 
Both employment and output growth were hampered by shortages of skilled labour. Of 
those firms responding to the survey, six manufacturers indicated multiple delays of two 
to three months to fill skilled positions including forepersons, shipwrights, sewers, 
laminators, electricians, plumbers, assemblers, and marketers.  
 
In addition to engine operations included in boat building, another 99 were directly 
employed in engine distribution and minor assembly and a further 1,037 in 
manufacturing the closely related parts and accessories.  
 
Average wages and salaries before supplemental benefits were $24,583 per full time 
equivalent employee. This estimate suffers from an overabundance of relatively small 
firms in the sample. Statistics Canada’s latest data are for larger manufacturers are for 
2003. Extrapolating them forward at the average rates of growth 1994-2003 and 
including supplemental benefits yields an estimate that is nearly double at $47,430.  
 
The percentage of employees in firms that extended benefits is shown in Table 2 based 
on the 22 responding firms (i.e. “N=22”. The averages shown are for firms participating 
in the survey. Clearly, health is the largest supplemental benefit in both participation and 
average value. At least half the firms extended non-statutory holidays and training and 
education. The second largest benefit is profit sharing albeit it has the lowest participation 
rate among the firms.  
 

                                                 
1 Based on Strategis Data for NAICS 336612, boat building. 
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Table 2: Supplemental Benefits: Average Per Participant N=22 
 
 % of Manufacturers 

Participating 
Recipients as a 

% of FTE 
Employees 

Average per 
Employee 

Health 64 37 $     463.42 
Training and education 50 36 $     121.31 
Product purchasing 32 20 $       70.32 
Non-statutory holidays 55 33 $       80.27 
Profit sharing 23 21 $     300.36 
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd.  Survey of Manufacturers. 
 
Based on preliminary survey data for 2006, average capital expenditures in other than 
R&D per manufacturing firm of $121,000 have fallen from $296,000 a year earlier. 
Capital expenditures are likely to recover somewhat over the next three years when firms 
expect to average $222,000 annually. Average R&D expenditures per firm are expected 
to decline in 2007 to $146,000 from $255,000 a year earlier. Like other capital 
expenditures, firms expect R&D expenditures of $178,000 over each of the next three 
years. They are expected to exceed 2007 but remain below those of the previous year. 
That expected recovery suggests optimism in the industry’s future. 
 
This underlying optimism is clouded by current impediments to growth. Manufacturers 
ranked impediments from “Not a factor,” to a “Prohibitive Impediment,” in the five point 
scale noted in Table 3.  
 
Table 3: Percentage Of Boating Manufacturers Identifying Impediments: 
Canada N=26 
 
 Not a 

Factor 
Mild 

Influence 
Impediment Serious 

Impediment 
Prohibitive 
Impediment 

1. High value of the CDN $ in 
making CDN. built recreational 
boats and gear less appealing 

15 23 4 50 8

2. Difficulties attracting and 
retaining good staff 

13 33 21 25 8

3. Rising interest rates 25 25 33 13 4
4. Product liability insurance rates 16 16 36 28 4
5. Other insurance rates 16 24 32 24 4
6. Regulatory compliance costs 20 32 16 32 0
7. Transportation / delivery costs 8 19 35 35 4
8. Fuel / energy costs for your 
business 

8 42 23 27 0

9. Fuel costs for consumers 31 19 27 19 4
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Manufacturers. 
 
With the Canadian dollar’s rise, from $0.8504 per US dollar in January to $0.9388 in 
June 2007, over half the respondents recognized the high value of the Canadian dollar as 
a serious or prohibitive impediment. By September 27, it reached virtual parity2, 

                                                 
2 Bank Of Canada, http://www.bankofcanada.ca/en/index.html. 
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exacerbating an already serious impediment. In addition, 30-39 percent of recreational 
boating manufacturers also identified: 
 

• Transportation and delivery costs; 
• Difficulties in attracting and retaining good staff; 
• Product liability insurance rates; and 
• Regulatory and compliance costs. 

 
In addition, over 20 percent of respondents identified other serious impediments 
including other insurance rates and rising fuel costs.  
 
Of the responding manufacturers 14 participated in boat shows of which 13 indicated 
their reasons for doing so as shown in Table 4. All shared the primary objective to attract 
consumers while 85 percent of respondents were there to compete for market share. Most 
also had new product introduction as an objective. All were less interested in assessing 
the competition. In addition, other open-ended responses included developing marketing 
networks. 
 
Table 4: Motivation For Manufacturers Participation In Boat Shows N=13 
 Primary Secondary Not Relevant 
a.      Attract consumers  100 0 0 
b.      Introduce new product lines 62 31 0 
c.      Compete for market share 85 15 0 
d.      Assess the competition 15 69 8 
e.      Identify possible new product offerings  0 54 31 
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Manufacturers. 
 
Measured at the factory gate, the manufacturing segment of the industry and its closely 
related services produced $1.4 billion of the $13.5 billion direct impact of recreational 
boating at Canadian manufacturing establishments primarily directed at recreational 
boating markets.  
 
3.2 Consumer Expenditures on New Boats 
 
Consumer expenditures on new boats include wholesale and retail margins, costs of 
transportation and the floor costs of maintaining inventories. They also include imports 
and exclude exports and re-exports. Since international trading accounts in boats come 
close to balancing, Canadian consumer expenditures on boats including mark-ups, 
appearing in Table 5, exceed those at the factory gate discussed above. 
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Table 5: Estimated Canadian Expenditures On New Boats 
Type of Boat Number Expenditures 

($1,000s) 
Sailboats  
With auxiliary motors & less than 30 feet ) 531          78,372  
With auxiliary motors and greater than or equal to 30 feet       724        233,994  
Without auxiliary motors & less than 30 feet     482            6,672  
Without auxiliary motors and greater than or equal to 30 feet       133          36,725  
Sterndrive   
Boats less than 21 feet  8,109        239,585  
Boats greater than or equal to 21 feet but less than 30 feet     3,047        193,554  
Boats greater than or equal to 30 feet       878        394,885  
Inboards   
Boats less than 21 feet  1,919          67,449  
Boats greater than or equal to 21 feet but less than 30 feet      776          51,314  
Boats greater than or equal to 30 feet 313        139,095  
Outboards   
Metal boats less than 16 feet 10,460          97,619  
Metal boats greater than or equal to 16 feet but less than 30 feet 5,390        110,516  
Metal boats greater than or equal to 30 feet     100                 -    
Plastic or fibreglass boats less than 17 feet  1,830          27,115  
Plastic or fibreglass boats greater than or equal to 17 feet but less 
than 30 feet 

 1,441  
        49,418  

Plastic or fibreglass boats greater than or equal to 30 feet     73          17,733  
Rigid hull inflatables  1,990          26,939  
Human Powered   
Canoes 3,466      3,538 
Kayaks 17,959    14,514 
Non-rigid hull inflatables 1,103           3,672  
Other human powered 1,325           1,223  
New Loose Engines 22,364  165,000 
PWCs 3,889    58,335 
Total Boats (Excludes Loose Engines) 65,938    1,855,751  
Sources: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. The estimated expenditures by type of 
boat are based on a first approximation from Boatguide 2007 Powerboat Buyers’ Guide that 
contains manufacturers’ suggested retail prices. The average prices within each class were used 
to obtain a first approximation of total expenditures. As expected, it was above the total 
expenditures indicated in the survey since it did not include any inflation or discounting 
provisions. A 7.2 percent downward adjustment was made to the first approximation to get back 
to 2006 consumer prices and expenditures after dealer discounts. 
 
Among powerboats, the volume sales continue to be in the smaller classes albeit 
expenditures on the larger classes are greater for both sterndrives and inboards. It is also 
clear from the number of boats listed in the Boatguide 2007 Powerboat Buyers’ Guide 
that there are more offerings in middle sized classes where competition may be the 
stiffest3. In addition, expenditures on sterndrives are outdistancing those on inboards. 
 
In addition, 52.9 percent of marina and dealer respondents also sold used boats. Of the 
participants 53.3 percent were dry land dealers and the remainder marinas. In 2006, an 

                                                 
3 2007 Buyer’s Guide Boatguide Canada. 
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estimated 18,313 used boats and engines were sold with the marinas earning $489.2 
million and dealers $177.1 million. Of these two classes of retailers the majority of the 
revenues from the sales are by marinas. Most brokers are included in one of the groups. 
 
The national breakout of the units of used boats sold is shown in table 6 with two sets of 
percentages, the first includes boats and engines and the second boats only. At 35.8 
percent of boat sales, sterndrives were the leading types of used boats sold followed 
closely by outboards at 31.5 percent and more distantly by sail, inboards, and personal 
watercraft (PWCs) which placed fourth and fifth respectively. Regional differences were 
significant and are discussed in those sections. 
 
Table 6: Number Of Used Units Sold By Marina, Brokers, And Dealers 

Region Sail Sterndrive Inboards Outboards Human 
Powered

PWCs Engines Total 

Canada 1,574 5,566 1,450 4,890 788 1,275 2,770 18,313
Percentages 8.6 30.4 7.9 26.7 4.3 7.0 15.1 100
Percentages 
without 
engines 

10.1 35.8 9.3 31.5 5.1 8.2  100

Source: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. Aggregates were estimated by region 
based on regional sample results weighted up to regional numbers that appear in the regional 
sections of report. 

3.3 Overview of Final Direct Expenditures 
 
The remaining sections, except for exports, cover final consumption and are in consumer 
prices net of federal and provincial sales taxes unless they are explicitly included. 
Manufacturing generated by all boater expenditures extends beyond boat manufacturing 
to include all other manufactured products required to meet boaters’ needs. A separate 
impact analysis of boat manufacturing impacts appears in Chapter 6. 
 
Total boaters’ expenditures have been estimated from secondary and primary survey data 
for market segments shown in Table 7. While the vast majority of expenditures come 
from boaters, $13.2 billion, an additional $335 million is generated by boat shows, 
publications, and federal canals. Aside from exports, boats are implicit in this table in that 
they are sold and serviced by various retailers, mainly by marinas, with relatively small 
assist from other retailers for human-powered boats and brokers for used boats. 
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Table 7: Final Direct Expenditures By Boaters And Prospective Boaters Net 
Of Sales Taxes: Canada 2006 ($1,000s) 

Sources: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Surveys, Department of 
Oceans and Fisheries Reports on Anglers, available on the Internet, and  J. Jack B. Levey and Robert 
Williams, 2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection and data provided by the parks service and the insurance industry. 

 

3.3.1 Marinas and Yacht Clubs 
 
This section covers wet marinas, inclusive of municipal marinas, dry land dealers and 
yacht clubs. In 2006, their combined revenues were $5.0 billion. While licensed marinas 
and dry land dealers sell new boats, yacht clubs generally do not. In addition, several 
marinas and a few others sell used boats and act as brokers. Only two wholly specialized 
brokers responded to a survey tailored to them. For confidentiality reasons, those results 
are not used explicitly, albeit data from several marinas who are also brokers are included 
in this section. 
 
Nine hundred and fifty-nine marinas and 302 yacht clubs employ 12,300 full time 
equivalents at an average annual salary of $29,186 supplemented by benefits of $1,784 
before gratuities. 
 
Together their capital expenditures in 2005 reached $383 million. Their capital 
expenditures are expected to grow to $408 million plus capital repair and maintenance of 
$45 million once 2006 data are finalized. Marinas and yacht clubs are generally 
optimistic about the future with planned annual capital expansions of $542 million in 
each of the next three years. 
 

Expenditures  
Boater Expenditures  
Marinas and yacht clubs   4,735,069 
Intra-provincial automotive travel 2,092,362 
Angler expenditures other than boats and intra-provincial transportation covered 
elsewhere 

3,025,391 

Expenditures at other retail outlets et al.   2,261,381 
Private dock and boathouse construction other than at marinas and yacht clubs 225,499 
Boat Insurance 223,744 
Expenditures in national parks  4,313 
Total Domestic 12,567,759 
Exports of boats and boating accessories 641,557 
Total Boater Expenditures 13,209,316 
Boater and Interested Party Expenditures   
Boat shows 50,372 
Canals and locks excluding lock fees included above   262,361 

 
Magazines and books 22,302 
Total Boater and interested party Boating 335,034 
Total 13,544,350 
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These marinas and yacht clubs provided 214,515 slips with capacity exceeding 6.5 
million linear feet, or 1,237 miles. A relatively small number, 16,700 slips were dedicated 
to boats greater than 50 feet and 74,600 slips to 30 to 49.9 foot boats.  
 
About a quarter of the marina and yacht clubs view the scarcity of slip space for large 
boats as a serious or prohibitive impediment to sales and acquisition of larger new boats 
by their clients as noted in Table 8. Not surprising, slip space for smaller vessels was less 
of an impediment than it was for the larger ones. Marinas and yacht clubs most frequently 
recognized impediment was difficulties in attracting and retaining good staff where 39 
percent viewed that impediment as at least serious. Write-in responses to the open-ended 
question of “Other,” all concerned the more general problem of rising energy costs. 
 
Table 8: Percentage Identifying Impediments: Canada N=92 

 Not a 
Factor 

Mild 
Influence 

Impediment Serious 
Impediment 

Prohibitive 
Impediment 

1. Availability of slips greater than 50 
feet 

50 7 8 12 14

2. Availability of slips 30 to 49.9 feet 41 14 13 16 7
3. Availability of slips 20 to 29.9 feet 39 25 15 10 3
4. Availability of slips less than 20 feet 53 25 10 5 1
5. High value of the CDN $ in making 
CDN. built recreational boats and gear 
less appealing 

35 34 16 11 1

6. Uncertainties from countervailing 
tariffs 

51 21 16 2 4

7. Difficulties attracting and retaining 
good staff 

18 21 24 34 5

8. Rising interest rates 21 42 23 10 2
9. Rising insurance rates 21 36 24 14 3

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 

3.3.1.1 Marinas 
 
Canadian marina sales are detailed in Table 9. The results are for the 701 wet marinas 
and 117 public marinas based on a sample of 86 of which 29 sold new boats. There is 
clear dichotomy between marinas which sell new boats and those which do not. Marinas 
met the majority of the demand for new boats at $1.32 billion out of their total revenues 
of $3.28 billion. Floor financiers who carry the inventory expected turnover ratios of 2.0 
to 2.5 annually. The six largest businesses segments include the sale of new boats, 
repairs, sale of used boats, parts supplies for boats, and winter boat storage followed 
closely by dockside fueling. Note: public marinas generally do not sell boats. 
 



 19

Table 9: Marina Revenues: Canada 2006 N=86 ($1,000s) 
 
Revenue Generators Total 

Revenues 
Average 

Revenues 
1. Sale of new boats        1,319,132         1,613  
2. Sale of new loose engines            67,223              82  
3. Sale of used boats          453,211            554  
4. Sale of used loose engines            36,031              44  
5. Parts supplies for boats          192,516            235  
6.  Dockside fuel          107,322            131  
7.  Gas station fuel services            19,944              24  
8.  Electrical boating accessories            45,609              56  
9.  Life vests and other personal safety gear            33,306              41  
10.  Water skis & wakeboards            26,077              32  
11.  Boat rentals            41,462              51  
12.  Short-term (day to one week) rentals            22,976              28  
13.  Fishing gear & bait              4,340                5  
14.  Instruction              1,722                2  
15.  Slip rentals            34,448              42  
16.  Water taxis services            17,657              22  
17.  Parking (Automobiles and Trailers)            39,159              48  
18.  Winter boat storage          115,565            141  
19.  Sale of boat trailers            16,182              20  
20.  Washrooms and showers              3,186                4  
21.  Laundromat              3,716                5  
22.  Grocery store              8,395              10  
23.  Variety store, snack bar, and ice              9,229              11  
24.  Deck wear & other clothing              7,249                9  
25.  Restaurant            21,867              27  
26.  Alcoholic beverages sold over the counter            15,905              19  
27.  Water and electrical            24,777              30  
28.  Motel and hotel              8,561              10  
29.  Rental of on-site accommodations            13,416              16  
30.  Pool              2,827                3  
31.  Playground and other recreational space            33,696              41  
32. Other            44,806              55 
33 Repair services          490,401            600  
Total 3,281,913         4,014  
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. of Marinas and Yacht Clubs. 
 
Reflective of large numbers of boaters who tow their boats to weekend destinations 
parking revenues for vehicles and trailers exceeded those from slip rentals. As a check 
boat storage costs were also identified elsewhere. According to that estimate storage 
revenues accruing to marinas were $136.1 million of which only $2.6 million was earned 
by public marinas. 
 

3.3.1.2 Dry Land Dealers 
 
Based on a similar number of responses from the 259 dry land dealers, their revenues 
were more concentrated in new sales, repair services, used boat sales, and loose engine 
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sales with each income generator exceeding or approaching $100 million annually. See 
Table 10. New boat sales accounted for revenues of $557 million out of $1.3 billion 
earned by dry land dealers. Financing and credit access services, storage and winterizing 
and the sale of trailers each in excess of $40 million. Of the storage and winterizing cost, 
$20.4 million is attributable to storage costs, an average of $78,880 for each dry land 
dealer. 
 
Table 10: Dry Land Dealer Revenues: Canada 2006 N=88 ($1,000s) 
 

Income Generator Revenues Average 
1. New boats 556,975         2,152  
2. Used boats 125,022            483  
3. Loose engines (New and Used) 97,213            376  
4. Trailers 44,488            172  
5.Sails and canvas items (inc. covers) 8,047              31  
6. Propellers 26,361            102  
7. Non-navigation electrical boating 
accessories 21,296              82  
8. Bumpers, ropes, oars and paddles 21,446              83  
9. Life vests and other personal safety 
gear 27,359            106  
10. Water skis, wakeboards and similar 
water toys 23,926              92  
11. Fishing gear & bait 526                2  
12. Deck wear & other clothing 5,471              21  
13. Radar and radio navigation 
equipment 17,565              68  
14. Financing or credit access services 57,178            221  
15. Repair services 193,532            748  
16. Winter boat storage and winterizing 54,199            210  
17. Other services 19,562              76  
Total  1,300,166         5,025 
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of 
Marinas and Yacht Clubs. 

 
Table 11 identifies the percentage of respondent marinas experiencing difficulties filling 
specific occupations. Yacht clubs did not identify any problems. With the exception of 
other service personnel, the marinas that identified shortages in labour markets took an 
inordinately long time to fill the positions – a half a year plus or minus a few weeks. 
While the most serious shortage is among engine mechanics over 10 percent of 
respondents took a long time to fill in excess of 20 vacancies among service managers, 
general marine and repair service. While there were fewer vacancies among front office 
personnel, on average they took 25 weeks to fill. All these results complement the ones 
from the manufacturers indicating a tightening of in the availability of skilled personnel. 
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Table 11: Prolonged Vacancies By Occupation For Marinas N=89 
Occupation % of 

Respondents 
# of Vacancies Average Duration 

(Weeks) 
Service managers 12 22 31 
Engine mechanic technicians 27 36 24 
Electrical mechanical technicians 7 20 31 
General marine repair service 11 22 41 
Other service personnel 11 19 3 
Front office 8 6 25 
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 
 

3.3.1.3 Yacht Clubs 
 
This research identified 302 yacht and sailing clubs in Canada. Table 12 assesses the 
economic activity related to the clubs’ own activities as well as other activities occurring 
on the Clubs’ properties that are normally covered by members. The first seven 
expenditures generally accrue to the clubs. In addition members directly cover specific 
services provided by mobile suppliers for repair, pump-out and winterizing. The yacht 
club sample was a relatively small so that its estimates are subject to wider estimating 
ranges than are marina data. 
 
Significant shares of the membership fees are attributable to storage at yacht and sailing 
clubs. Had members at the 50 percent of yacht clubs which provide storage used 
commercial storage, the cost would have been $51.5 million, a significant part of all 
yacht club membership fees of $124.9 million. 
 
Table 12: Yacht Club Revenues And Associated Boater Expenditures: 
Canada 2006 N=15 ($1,000s) 
Goods and Services Total 

Revenues 
Average 

Revenues 
1. Dockside fueling            29,572  98 
2. Instruction              5,056  17 
3. Winter boat storage            27,955  93 
4. Restaurant            53,965  179 
5. Alcoholic beverages consumed on the  premises            18,210  60 
6. Other            28,006  93 
7. Membership revenues          124,922  539 
8. Boat servicing by mobile mechanics on the YC Grounds          122,682  414 
Total 410,368 953 
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. The data on yacht club expenditures was derived from their responses to the survey with the data for 
boat servicing being estimated from algorithms derived from detailed marina data. 
 



 22

3.3.2 Intra-Provincial Vehicle Travel 
 
Earlier work with marinas and yacht clubs suggested that they had quite good 
information on the distance traveled to them by clients from their principal residences. 
Since most billings went to the principal residences, the marinas and yacht clubs had the 
postal codes and addresses of their users. For that reason, the marina and yacht club 
questionnaire requested information on average distances by those traveling less than 40 
km between their principal residence and the marina or yacht club and those traveling 
more than 40 km. The 40 km. criterion is deployed since the new international definition 
of a tourist classifies those traveling more than 40 km from their principal residence as 
tourists, rather than the previous 50 km. These data also facilitated more accurate 
estimates of distances traveled. The vast majority of this travel was within provincial 
jurisdictions, albeit there is room for leakages among the provinces when major centres 
are close to provincial borders – the Census Metropolitan Area (CMA) of Ottawa-
Gatineau being the main one. The results for distance traveled by marina and yacht club 
users appear in Table 13. 
 
Table 13: Travel Distances – Principal Residences To Marinas And Yacht 
                Clubs N=49 

 Persons Total Annual Distance (1,000s km) 
Tourists 115,571 512,380 
Non-Tourists 306,267 355,563 
Total 421,838 867,943 
Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas 
and Yacht Clubs. 

 
Cottagers who spend 10 to 20 percent of their waking hours in their boats were assumed 
to travel at least as far. In addition, earlier exit surveys indicated that 50 percent of 
boaters towed their boats weekly between their principal residence and their launch sites. 
In conservatively estimating travel distances, this percentage was set at 40 percent. These 
assumptions may appear to be a little bullish when it is realized that boaters own an 
average of 1.6 boats, but many boating families also own more than one car and arrive 
from different places of work for their boating experience, as do their guests. 
 
Taking all these factors into account total “intra-provincial” initial cost estimates were 
based on government allowances per km by province and then subdivided into cost 
elements typical of automotive operations as shown in Table 14. Of these cost 59 percent 
may be attributed to tourism. Any minor unallocated residuals were attributed to 
automobile rentals so that vehicle transportation costs would be spread reasonably within 
the Input Output analysis 
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Table 14: Intra-Provincial Vehicle Travel Costs ($1,000s) 
Types of Expenditures Costs 
New Vehicles @ $35,000 per every 250,000 km ($1,000) 598,632 
Gasoline at 9 km/litre 431,421 
Incremental gas consumption in other uses 226,041 
Tires (Every 67,000 km) 51,311 
Other Repairs $.028/km 119,726 
Insurance $.06/km 256,556 
Financing (over 8 years at 6%) 143,672 
Other automobile 265,003 
Total 2,092,362 

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas 
and Yacht Clubs and exit surveys from Boating shows and government car allowances. 

 
These travel costs are strictly related to those incurred by boaters inclusive of the fraction 
of their waking time that cottagers spend boating in order to allocate a proportion of their 
travel costs to boating. The costs do not include travel costs incurred by out-of-province 
anglers, other boating tourists or visitors to boat shows or canals. Given that larger 
vehicles are normally required for towing, the number of km per litre was set at nine for 
commuting between principal residences and boating experiences. In addition, use of 
these relatively large vehicles for normal family uses will also require more gasoline than 
would be likely in smaller vehicles without boating. The incremental gas consumption for 
those uses was included as a boating impact. The included other replacement, repair and 
insurance costs are for boating purposes only commensurate with total normal wear and 
tear for vehicles traveling 25,000 km annually. The total for incremental vehicle 
transportation for boater commuting from principal residence for boating usage comes to 
$2.1 billion. Additional transportation costs are also incurred through other boating 
related activities and captured in those spheres of activities. 
 

3.3.3 Anglers: Incremental Expenditures 
 
Incremental expenditures by anglers are designed to avoid double counting of intra-
provincial transportation and boating costs covered above by marina sales and services 
and yacht club services. Initial estimates were based on projections from Department of 
Ocean and Fisheries earlier reports for 1995 and 2000 prior to netting out the boating and 
intra provincial transportation costs. This process does not completely eliminate 
transportation costs since anglers also travel inter-provincially and internationally. A 
third party 2000 Survey of Sport Fishing in British Columbia had good data on the origin 
of sports fishermen into that province. Those from adjacent provinces or states were 
assumed to travel by vehicles while those from greater distance were assumed to travel 
by plane. The vehicle costs are broken out in the same manner as in the previous section. 
Since there is no passenger travel by rail in the Input Output Tables no consideration was 
given to rail traffic. The small amount in “Other” was allocated to car rentals. 
 
The above yields the breakout of angler expenditures presented in Table 15. 
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Anglers are still expected to have expenditures in excess of $3 billion. As noted, lodging, 
food, fishing services and purchases of land and buildings each exceeds $400 million. 
Over and above intra-provincial travel by anglers, covered elsewhere, travel costs still 
amount to $260 million, mostly in air travel. 
 
Table 15: Angler Expenditures ($1,000) 
Purchases Expenditures 
Lodging                  774,034  
Food                  622,135  
Inter-provincial and international transportation (auto see below for I/O)                    74,234  
Transportation - air                  186,492  
Fishing services                  545,114  
Fishing supplies                      5,672  
Other                        617  
Fishing equipment                  122,218  
Camping Equipment                  240,960  
Land-building purchases and construction                  404,098  
Other                    49,817  
Total               3,025,391  
Auto transportation costs                           -    
New vehicles @ $35,000 per every 250,000 km ($millions)                    24,318  
Gasoline at 9 km/litre                    17,526  
Incremental gas consumption in other uses                      9,183  
Tires                      2,084  
Other repairs $.028/km                      4,864  
Insurance $.06/km                    10,422  
Financing (over 8 years at 6%)                      5,836  
Total automotive                    74,234  
Sources: Department of Oceans and Fisheries 1995 and 2000 and Reports on Anglers, available on the 
Internet, and  J. Jack B. Levey and Robert Williams, 2000 Survey of Sport Fishing in British Columbia, 
British Columbia, Ministry of Water, Land and Air Protection 
 
Industry interviews suggested that the market is shifting along with the American 
population and high-tech industries to more southern climes. Thus the air transportation 
aspect of this activity is expected to grow. 
 

3.3.4 Boater Expenditures at Other Retail Outlets 
 
Boaters make substantial expenditures related to boating at more generally used outlets. 
Principal among these outlets are gas stations, to fuel boats, grocery stores, restaurants, 
beverage stores, and retail outlets for gear for their boats and boating accessories. The 
retail outlets include boating revenues from chandleries, big-box stores, and outdoors 
chains. Table 16 contains a breakout of these expenditures. While the analysis segments 
boating gear out into more detail, confidentiality precludes publication of those numbers. 
Close observers of any full-range chandlery or boating retail outlet will be able to make 
an educated guess concerning the details. Major items include electronic navigation 
equipment, paints and sealants, life preservers and PDF jackets, other electronics, and 
ropes and bumpers, and plumbing and cooking equipment, not necessarily in that order. 
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Table 16: Boater Expenditures At Other Retail Outlets ($1,000s) 
Purchase Expenditures 
Gasoline for boats at other than marinas and yacht clubs            689,451 
Grocery store           777,771 
Alcoholic beverages          111,094 
Restaurants           115,538 
Accommodations           295,289 
Boating gear            272,238 
Total        2,261,381 
Sources: Gasoline sale was set equal to CMMA’s estimate of total sales less those at marinas and yacht 
clubs covered above. Grocery store, alcoholic beverages, restaurants and accommodations were set 
proportionately to gas sales adjusted for relative price changes from the pervious study. Recreational gear is 
based on Genesis Research Inc. and Smith Gunther Associates Ltd. Surveys of retailers with an emphasis 
on retail-chandlery type operations. 
 
Among those other retail outlets supplying boating gear there were an estimated 765 to 
826 employees in full time equivalents. Wages and salaries averaged $29,048 annually. 
Expected earnings per square foot of floor space were $342. 
 

3.3.5 Private Dock and Boathouse Construction 
 
The combination of licensing data for all powerboats with 10 hp or more and less than 50 
feet, sales data on other boats including PWCs, combined with manufacturers’ longevity 
expectations for boats facilitated estimates of fleet size. Net of boats using marinas and 
yacht clubs and those being towed there remained a need for at least 23 million linear feet 
of private docks and boathouses.  
 
Observing that about 12 percent of these had lifts of one type or another and taking 
normal wear and tear into account yields conservative annual repair construction costs for 
private docks of $172 million and new and replacement construction of $43 million for a 
total of $215 million. 
 

3.3.6 Boat Insurance 
 
The insurance costs for boats are for those boats that are too expensive to be attached to 
home or cottage policies. The estimates are based on an algorithm related to other 
property liability insurance provided by members of the insurance industry. The 
estimated annual value of boater insurance expenditures for boats is $223.7 million. 
 

3.3.7 Boater Expenditures in National Parks 
 
Parks Canada was co-operative in providing data on expenditures related to boating in 
national parks and at canal sites. These data covered expenditures by boaters, 3.9 million 
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other visitors who come annually to watch activities in the locks4 and fees paid by boaters 
and Parks Canada’s own operating and capital expenditures. This section covers only 
boaters’ fees to Parks Canada. Other normal expenditures by boaters at other than the 
Parks have been covered earlier and expenditures by non-boaters are considered later in 
other boating expenditures. 
 
Rates and fees to be charged are tabled annually before Parliament and duly recorded as 
they are collected from boaters and commercial traffic. In the sites for which data were 
collected for this study commercial traffic was nil since the commercial traffic on the St. 
Lawrence generally uses alternative locks compatible with the size of commercial 
vessels. While there was good co-operation with the parks personnel in Bonavista, 
Newfoundland and Labrador, their collections were from commercial vessels with 
insufficient traffic to justify collecting fees from recreational boaters at remote non-
commercial wharves. 
 
A breakout of the fees paid by boaters is contained in Table 17. The camping and 
showering fees were from a park that was only accessible by water so that anyone 
camping had to make use of a recreational boat to get there. 
 
Table 17: Boaters’ Expenditures With Parks Canada ($1,000s) 
Type of Fee Fees 
Lockage 2,160
Mooring 326
Boat launch 9
Electrical hook-up 17
Camping 1,326
Showers 19
Fishing permits 457
Total 4,313
Source: Parks Canada Information officers. 
 

3.3.8 Domestic Expenditures  
 
The above expenditures by boaters culminate in $12.6 billion of domestic expenditures in 
Canada. Included in these expenditures are imports of boats amounting to $639.9 million 
in 2006 mainly from the United States ($524.2 million)5. Similarly, non-boaters 
participate in boating events such as shows and in visiting locks. Boating activities are 
integral to the attraction of visitors to these venues. The following sections are designed 
to capture these expenditures. 
 

                                                 
4 Parks Canada, Information Officers based on tracking of visitors per lock and to the Georgian Bay Islands 
National Park 
5 Statistics Canada Trade data. 
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3.4 Exports of Boats and Accessories 
 
While there was good response from boat manufacturers to the questionnaires, 
manufacturers of boating accessories were less forthcoming. For many producers, boating 
accessories constitute only a small part of their revenues and in some cases may not have 
been easy to separate from general revenues. For this reason the sizing of markets for 
accessories has come largely from responses by marinas, yacht clubs and retailers. Where 
sufficient responses were received from niche manufacturers to obtain the percentage of 
their output exported those percentages were utilized in the analysis. In most instances 
there were insufficient responses from the surveys and the ratios of exports to industry 
shipments at a detailed industry level as available were use. Generally this level of detail 
was the six digit North American Industrial Classification System (NAICS). Since value 
shipped data are constrained to cover only boats and boat accessories, proportionate 
estimates of exports are similarly constrained since they are fractions of only boats and 
accessories, not the entirety of Canadian value shipped by each industry. 
 
Since the detailed data appear in Table 1, it suffices here to note that total estimates of 
imports are $599.4 million for boats and another $42.1 million for accessories.  
 

3.5 Boaters’ and Interested Parties’ Expenditures 
 
Boaters and other interested parties attend boat shows, boating events and purchase 
magazines and books focused on boating. These expenditures are included since boating 
is essential for their continuation. Similarly, the canal systems and all the businesses 
along them are significantly dependent on canal operations for their survival. For this 
reason Parks Canada expenditures on its canals and parks accessible only by boat are also 
integral to boating and visitor traffic activities. This section covers boat shows, visitor 
traffic to national canals and islands, Parks Canada’s related operations and capital 
expenditures, and boating related publishing. 
 

3.5.1 Boat Shows 
 
Table 18 makes it clear that manufacturers participate in boat shows to increase sale and 
their marketing networks. 
 
Table 18: Manufacturers’ Motivations For Attending Boat Shows (N=13) 
Motivation Primary Secondary Not Relevant 
a.      Attract consumers  13 0 0 
b.      Introduce new product lines 8 4 0 
c.      Compete for market share 11 2 0 
d.      Assess the competition 2 9 1 
e.      Identify possible new product offerings  0 7 4 
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd. 
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Boat shows are held across the country. While researchers have been successful in 
finding data on shows in Halifax, Moncton, Montreal, Ottawa, Toronto, Calgary, 
Edmonton and Vancouver/Abbotsford, no account has been taken of any others, 
particularly outdoors shows with sections featuring boating. Nor have Canada’s 364 
country fairs, at which dealers may show products, been taken into account. Table 19 
then contains conservative estimates of total expenditures related to boat shows. 
 
Table 19: Boat Show Expenditures ($1,000s) 
Type of Expenditure Expenditures 
Staging Expenditures 
1) Convention space              2,283 
2) Marketing and promotion              1,501 
3) Operations              1,717 
4a) Administration                 540 
4b) Provincial taxes                 182 
5) Temporary staff                   95 
6) Contributions to associations                 825 
7) Full time staffing costs (9)                 927 
8) Other              1,799 
Total staging expenditures less provincial taxes              9,687 
Expenditures by Attendees and Personnel 
Accommodations (16,672@$125 per night)              2,082 
Meals and incidentals at federal rates of compensation              1,282 
Meals by other attendees            20,754 
Vehicle travel (600 km rt.) by half hotel guest and travel of 200 km rt. by non-
hotel guests by half other attendees            12,365 
Parking              1,046 
Air travel ($700 per) Half hotel guests              5,835 
Total by attendees and personnel            43,364 
Total direct impacts of shows            53,051 
Trucking costs incurred in delivering boats and other products to the shows            9,688 
Total direct impacts before accounting for double counting*  62,739
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd. 
* In aggregating data for the entire study $12.4 million was deducted from the above to avoid double 
counting of manufacturers’ expenditures covered elsewhere. 
 
Staging expenditures cover the costs of running and mounting the shows. They are net of 
sales taxes for consistency with the rest of the database. Based on survey results, 
expenditures by attendees include costs. Accommodation costs cover 16,672 nights of 
accommodation required to house those showing and visitors. The $12.4 million for 
vehicle travel costs was broken out similarly to other vehicle costs noted in earlier tables. 
While the total expenditures at the shows amounted to $53 million, a further $9.7 million 
was spent of trucking boats and products to and among shows. 
 
Average costs of showing at boat shows per manufacturing firm are $354,000 mainly in 
personnel time ($114,000), space rentals ($94,000), product shipping costs ($59,000), and 
displays and printed materials ($39,000). 
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3.5.2 Visitor Traffic to National Parks’ Canals and Islands 
 
Visitor traffic of 3.9 million visitors is based on Parks Canada’s information on the 
number of land-based visitors to each lock and to the Georgian Bay Islands National 
Park. The origins of this traffic are clear for the Trent Severn system and have been 
estimated for the others. Distances traveled to visit locks on the Rideau are based on a 
population gravity model using the relative populations of the Ottawa Gatineau Census 
Metropolitan Area (CMA) and Kingston as the place of origin to all travelers to each 
lock. Assumed distances for canals located in Quebec are relatively short due to their 
close approximation to major population centers in the Montreal CMA. 
 
Table 20 contains the estimates of tourist and non-tourist expenditures by visitors to these 
facilities. Shown in the first three lines, the vast majority of visitors traveled sufficiently 
far (40 km) to be considered as tourists. 
 
Table 20: Land-Based Visitor Expenditures To National Parks’ Canals And 
Islands ($1,000) 
Type of Purchase Expenditures 
Total cost at government km rates ($1,000s)            31,045  
   Tourists            26,882  
   Non-tourist              4,163  
  
New vehicles @ $35,000 per every 250,000 km ($1,000)              8,917  
Gasoline at 9 km/litre              6,276  
Tires                 764  
Other repairs $.028/km              1,783  
Insurance $.06/km              3,822  
Financing (over 8 years at 6%)              2,140  
Other automobile              7,342  
Total automobile            31,045  
Lunches            38,364  
Parking fees              5,279  
Total by foot traffic            74,688  
Source: Parks Canada Information officers and Treasury Board Guidelines for claiming expenses. 
 
As noted in the table, the most important single item is in lunches consumed. Most of the 
distances traveled are sufficiently long to require visitors to have at least lunch. They are 
valued annually at $38.4 million. Use of Treasury Board Guidelines for recreational 
lunch may appear to be somewhat generous but that is more than offset by taking no 
account of any visitors staying overnight and no accounting of any other meals. The other 
major expenditure of $3 million is automobile travel based on assuming three visitors per 
car with parking fees at $5.3 million. Total expenditures are $74.7 million, or under $20 
per visitor. 
 
Out of its revenues and additional funding, Parks Canada incurred operating and capital 
costs contained in Table 21. These expenditures are integral to the entire marina industry 
and recreational boating along these waterways including the recently recognized world 
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heritage site along the Rideau Canal. The $156.6 million in expenditures stands in stark 
contrast to the impact of $3.3 billion in product taxes generated by recreational boating. 
 
Table 21: Parks Canada Operating And Capital Budgets ($1,000s) 
Type of Cost Expenditures 
Federal operating costs          131,246  
Federal capital expenditures            25,381  
Total          156,627  
Source: Parks Canada Information officers. 
 

3.5.3 Publications 
  
In addition to the above, there are magazines and books devoted largely or in whole to 
boating. Genesis Research and Smith Gunther Associates interviewed their publishers to 
ascertain revenues earned in this market. It amounted to $22.3 million.  
 

3.6 Tourism 
 
There is considerable interest in the provincial and national levels concerning recreational 
boating’s impact to tourism in their jurisdictions. The national level is covered in Table 
22 and the provincial/regional outcomes in each of the provincial vignettes. Various 
boating activities as well as those undertaken to view boaters and related infrastructure all 
contribute to tourism. Among the boater activities listed in the Table, the first two cover 
expenditures by transient boaters on moorage and other with “Other” set modestly at 
$100 per day per boat. In addition, marinas and yacht clubs have identified shares of their 
clientele that travel in excess of 40 km from their primary residence to carry out their 
boating activities. They too are considered to be tourists. 
 
Table 22: Tourism Direct Expenditures ($1,000s) 
Activity Expenditures 
Transient boaters moorage (n=73)         99,142 
Transient boaters other    76,391 
Non-transient boater expenditures at marinas by those traveling more than 
40km 

  315,532 

Non-transient boater expenditures at yacht clubs by members traveling more 
than 40 km. 

   99,272 

In transit to and from the above with boats in tow   248,496 
Traveling more than 40 km. to cottage factored to time attributable to boating 2,092,362 
Land-based tourists traveling more than 40 km. to boat Shows       42,082 
Land-based tourists traveling more than 40 km. to canals and Locks    55,721 
Anglers net of boating costs included above 3,013,128 
Total Tourism    6,042,125 
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd, Parks Canada Information 
officers and Treasury Board Guidelines for claiming expenses and Department of Oceans and Fisheries 
1995 and 2000 and Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert Williams, 
2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection. 
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Other boaters tow their boats as discussed earlier while part of the time taken to travel 
more than 40km to cottages is also deemed to attributable to boating. The vast majority of 
anglers travel extensively to participate in their sport so their expenditures are also 
integral to tourism. The upshot is that over half the direct effects from boating are 
attributable to tourism.  
 
If recreational boating were included in Canada’s Tourism Satellite Accounts, this 
amount would be sufficient to account for 10 percent of tourism expenditures currently 
captured by them6. Unfortunately, only minor items of air traffic and food and 
accommodation tied to recreational boating are currently captured by the Governments’ 
measure of tourism. 
 

3.7 Conclusions 
 
Direct impacts of recreational boating involve expenditures of $13.5 billion prior to 
taking PST, HST and GST into considerations. Inclusive of these taxes the total impact 
swells to $15.6 billion. Total direct employment is 111,043 full time equivalents earning 
$3.7 billion in wages, salaries, supplemental and mixed incomes. Given the high level of 
imports involved in new boats and Canada’s general openness to international trade, the 
direct RGDP impact is limited to $5.4 billion. Inclusive of boat distributors, the 
wholesale trade directly generated $211 million in RGDP and employed 3,311. These 
direct expenditure impacts take account of only the effects of initial purchases. 
 
Indirect impacts also take into account the impacts of Canadian inputs into the array of 
purchases (i.e. parts and components for boats and trailers as well as textiles for sails 
etc.). In addition, the incomes generated in servicing the boaters and manufacturing items 
to meet boaters’ demands can be further spent by wage earners, owners, and governments 
causing further induced impacts. Indirect and induced impacts are covered next. 
 
Tourism expenditures by recreational boaters are sufficient to add 10 percent of tourism 
expenditures currently captured in the Tourism Satellite Accounts7, the Governments’ 
and Industry’s measure of its size. The difficult is that little from recreational boating is 
included in the official measures. 

                                                 
6 http://www.statcan.ca/Daily/English/050629/d050629a.htm. 
7 http://www.statcan.ca/Daily/English/050629/d050629a.htm. 
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4. Indirect and Induced Impacts 
 

4.0 Introduction 
 
The detailed direct expenditure impacts from the previous chapter have been used as 
shocks to the economy and run through the Canada’s most recent Input Output Table in 
order to trace supplier impacts back through the production processes. Since it is the 
combined direct and indirect effects that are most tightly linked to recreational boating, 
they will be referred to as the direct and indirect impacts and are discussed in the first 
section of this chapter. Subsequent to direct and indirect impacts are several iterations of 
induced impacts that arise as a result of incomes earned in the direct and indirect impacts 
being spent as well as those incomes earned in ever-decreasing rounds of induced 
expenditures over time. Discussion in this chapter is focused on larger impacts arising 
initially from direct expenditures. Impacts cover RGDP, employment, incomes, trade and 
taxes arising from direct expenditures in Canada and exports of boats. For those 
interested in boat manufacturing impacts, Chapter 6 parallels this chapter by analyzing 
the direct, indirect, and induced impacts arising from the manufacturing only. 
 

4.1 Direct and Indirect Impacts 
 

4.1.1 RGDP 
 
Measured in 1997 dollars, direct RGDP impacts, in excess of one percent of the total 
occur in the 13 industry groupings including government that appear in Table 23.  
 
Table 23: Direct Sector RGDP Canada ($1,000s) 
Sector/Industry RGDP adjusted 

to 1997 Prices  
Residential building construction 145,741
Other engineering construction 96,141
Petroleum refineries and other petroleum and Coal products manufacturing 67,077
Boat building including PWCs 567,432
Wholesale trade 221,308
Retail trade 1,617,887
Support activities for transportation 394,302
All other warehousing and storage 105,965
Insurance Carriers 195,349
Automotive equipment rental and leasing 120,820
Traveler accommodation 342,703
Non-profit education services and yacht clubs 467,954
Government 139,128
Other 897,972
Total 5,379,778
Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
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Together, these most highly impacted industries account for nearly 80 percent of the 
directly generated RGDP of $5.4 billion. The leader among the sectors is retail trade 
which picks up not only marinas, dealers, other outlets for boating supplies and gasoline 
stations but not the yacht clubs. Boat building comes second followed by not-for-profit 
training centres including all yacht clubs. This line goes beyond sailing school to include 
both training of all personnel and all other yacht club activities. 
 
Since pushing back in the production process inevitably involves supplier industries, not 
directly involved, direct plus indirect impacts occur across a much broader array of 
economic activity and potential allies in various lobbying activities. In stark contrast with 
direct impacts, the aggregate direct and indirect impacts indicate that the 22 industries in 
Table 24 have at least one percent of the direct and indirect RGDP activity while 
accounting for only 74.5 percent of the $8.6 billion total - 1.61 times direct RGDP. 
Without taking induced impacts into account, this RGDP impact is less than one percent 
of the Canadian economy where 2006 RGDP is expected to come in at $1,100.36 billion 
based on 1997 prices8. 
 
Table 24: Direct and indirect RGDP Impacts Canada ($1,000) 

Sector/Industry RGDP adjusted 
to 1997 Prices 

 Oil and gas extraction             319,640  
 Electric power generation, transmission and distribution             121,192  
 Residential building construction             145,741  
 Other engineering construction               96,141  
 Boat building including PWCs             580,062  
 Wholesale trade             444,932  
 Retail trade           1,708,334  
 Truck transportation             106,210  
 Support activities for transportation             438,493  
 All other warehousing and storage             120,473  
 Telecommunications except cable and other program distribution             103,718  
 Banking and other depository credit intermediation             190,552  
 Insurance carriers             240,302  
 Leasers of real estate             165,640  
 Automotive equipment rental and leasing             144,453  
 Non-depository credit intermediation and activities related to credit 
intermediation             108,558  
 Legal, accounting, tax preparation, bookkeeping and payroll services               91,809  
 Other administrative and support services             115,509  
 Traveler accommodation             360,258  
 Food services and drinking establishments             141,880  
 Grant-making, civic, and professional and similar organizations             106,717  
 Non-profit education services and yacht clubs             468,746  
Government            192,745  
Other          2,122,570  
Total          8,634,675  

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
 

                                                 
8 Statistics Canada, http://www40.statcan.ca/l01/cst01/econ41.htm. 
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Industries sufficiently impacted directly and indirectly to account for over one percent of 
the RGDP generated include: energy sources including oil and gas extraction and 
electricity generation; transportation services including truck, support activities for 
transportation and warehousing and storage ; telecommunications; various financial 
intermediaries; and food services and drinking establishments. All are important in 
meeting recreational boaters’ demands. 
 
4.1.2 Employment Impacts 
 
In contrast with indirect RGDP being 60.5 percent of direct RGDP, indirect employment 
in all jobs is only 39.1 percent of direct employment, suggesting that supplier industries 
have greater average labour productivity than do those directly impacted. Table 25 
captures direct and indirect employment and their sum for all industries and sectors have 
at least one percent of employment either directly, indirectly or their sum. 
 
Table 25: Direct and Indirect Employment Impacts Canada 

Sector/Industry Employment 

 

Direct Indirect Total 
Direct and 

Indirect 
 Residential building construction      2,550 -         2,550 
 Other engineering construction      1,363            -          1,363 
 Boat building and PWC manufacturing      6,041            -          6,125 
 Wholesale trade      3,270     3,334          6,604 
 Retail trade    48,438     2,720        51,158 
 Truck transportation         292     1,477          1,769 
 Support activities for transportation      6,065        663          6,728 
 All other warehousing and storage      1,776        244          2,020 
 Banking and other depository credit intermediation         363     1,190          1,552 
 Insurance carriers      1,248        287          1,535 
 Legal, accounting, tax preparation, bookkeeping and payroll  
 services  

           0     1,590          1,590 

 Other professional, scientific and technical services           26    1,918          1,944 
 Other administrative and support services           35     2,611          2,646 
 Traveler accommodation      9,389        474          9,863 
 RV (Recreational Vehicle) parks, recreational camps, and  
 rooming and boarding Houses  

    1,409          20          1,429 

 Food services and drinking establishments      5,741     1,378          7,119 
 Automotive repair and maintenance      1,532        458          1,990 
 Grant-making, civic, and professional and similar  
 organizations  

    1,861        346          2,207 

 Non-profit education services and yacht clubs    10,084          17        10,101 
Government 1,570        720  2,291
Other     7,990   23,900        31,890 
Total 111,043   43,432  154,476

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
 
Aside from Boat Building and PWC Manufacturing, rather than being focused on the 
resources and other manufacturing aspects of the economy, employment impacts are 
stronger in services industries. Indirect impacts are especially strong in wholesale and 
retail trade, administrative and accounting support and other technical and professional 
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services. The last of these includes architecture and marine engineering. Without even 
accounting for induced impacts, direct and indirect employment of 154,476 represents 0.9 
percent of Canadian employment9. Since the industry is located, for the most part, outside 
of city cores where alternative employment alternatives are relatively scarce, these jobs 
are important to those communities. 
 

4.1.3 Labour Income 
 
Measured in 2006 dollars, Table 26 contains direct and indirect labour income estimates 
as well as averages earnings per employed in all jobs.  
 
Table 26: Labour Income 
Source of Income Earnings ($1,000s) Average Earnings $ 
Direct 3,747,426            33,747 
Indirect 1,875,209            43,175 
Total direct and indirect 5,622,635            36,398 
Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
 
In part reflective of their locale, wages, and the seasonal nature of much of the 
employment, average direct labour incomes are lower than indirect ones by $9,428. In 
addition to the Alberta boom, this income spread may also be beginning to influence 
some the prolonged vacancies in the industry noted earlier and other labour market 
pressures. 
 

4.1.4 Sales and Excise Taxes 
 
Sales and excise taxes directly and indirectly expended by boaters contribute $2.56 
billion to various government revenues as noted in Table 27. In addition, boat exports 
generate a further $8.2 million in product taxes, mostly sales taxes.  
 

                                                 
9 Based on April 2007 Canadian employment, http://www.statcan.ca/Daily/English/070511/d070511a.htm. 
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Table 27: Sales and Excise or “Product” Taxes Generated from Boater 
Expenditures ($1,000s) 
Jurisdiction and Tax Collected 
Total federal                  1,119,296 
     Federal trading profits on lottery and race tracks                                 -  
     Federal gas tax                     244,514 
     Federal excise tax                         1,830 
     Federal duty tax                       16,601 
     Federal air tax                       10,726 
     G.S.T                     845,625 
  
Total provincial                  1,443,767 
     Provincial gallon tax                         2,424 
     Provincial trading profits                        68,666 
     Provincial gas tax                     337,727 
     Provincial amusement tax                            187 
     P.S.T                     986,517 
     H.S.T                       48,246 
   
Total municipal                         2,944 
     Municipal amusement tax                                6 
     M.S.T.                         2,938 
   
Total1                  2,566,007 
Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
 
Not even including income tax revenues, these sales tax revenues come to more than 16 
times Parks Canada’s boater-related outlays in national parks. The federal portion is over 
seven times federal sales tax revenues. This evidence suggests that recreational boating is 
a net revenue generator for Canada’s governments. 
 

4.2 Induced Impacts 
 
Initially induced impacts result from expenditures by those to whom incomes flow 
directly and indirectly while subsequent induced impacts may be envisaged as flowing 
from incomes generated by the flow of funds from the initial and subsequent rounds of 
induced expenditures themselves. Table 28 outlines the origins of the induced 
expenditures of $10.8 billion stemming from the direct and indirect impacts and Table 29 
their initial distribution prior to accounting for the 20 percent not spent in Canada or 
retained. The relatively large sales and excise tax component arises from the 
concentration of boater expenditures on commodities – gasoline, restaurant meals and 
beverages – that are subject to excise taxes. 
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Table 28: Inputs to Induced Effects Prior to Being Adjusted to 80% 
($1,000s) 

 
Sources: These data were derived from the previous section. Expenditures from Labour income 
were distributed among commodities based initially on Statistics Canada’s CANSIM Table 203-
0001. It contains consumer expenditures for each province and territory. Expenditures were 
estimated separately for each Territory albeit they are not shown above due to space constraints. 
Since territorial data are missing the Canadian total will exceed that of the provinces with the 
differences being the sum of the territorial induced impacts. 203-0001 results were further 
integrated with the small commodity matrix in the Input Output tables through a make matrix in 
order to define the initial induced impacts. The general approach assumes 80 percent all labour 
income is spent and 80 percent of operating surpluses invested. The spending of labour income 
at the average salaries noted above where income taxes and savings are likely to be relatively 
low is highly likely. The 20 percent of operating surpluses not invested facilitates payments to 
foreign owners or additional investments outside of Canada. Government income taxes are 
retained and government is spending only 80 percent from sales and excise tax, with other 
incremental revenues assumed to pay down debt or accumulate surpluses. Private operating 
surpluses were invested in buildings and equipment, machinery and equipment, vehicles, and 
electronic equipment. Government expenditures were allocated in-line normal patterns contained 
the Input Output Table’s equations. Any spending over and above these 80 percent limits would 
increase multipliers and enhance the impacts. Thus the results are conservative. 

 NL PE NS NB QC ON MB SK AB BC Canada 
Direct and 
Indirect 

           

Labour 
income 

  76,742  
 

12,152   99,686  66,063 1,370,714 2,538,312 187,471 135,456  426,322  705,243 5,622,635 

Operating 
surpluses 

70,570 4,356 33,305 26,202 622,240 1,077,906 72,332 83,141 382,019 270,906 2,655,982 

Government 
sales tax 
revenues 

46,628 8,508 40,681 34,125 576,536 1,270,815 69,164 52,891 85,182 381,311 2,566,007 

Induced 
Expenditures 

 193,941   25,015  173,669  126,393 2,569,489 4,887,033 328,964 271,479  893,537  1,357,476 10,844,624 
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Table 29: Initial Distribution of Induced Impacts Prior to Being Adjusted to 
80% 

 NL PE NS NB QC ON MB SK AB BC Canada 
Mineral fuels 1,520   269  2,193  1,367 30,345 64,446  3,936 2,864  9,452   17,408    133,418 
Meat, fish and 
dairy products 

   
2,831  

   
434  

   
3,477  

  
2,311 

  
53,880 

  
79,104 

  
6,252 

   
4,223  

   
13,293  

  
23,489 

  
188,667 

Fruit, vegetable 
and other food 
products and 
feeds 

   
3,397  

   
520  

   
4,172  

  
2,773 

  
64,656 

  
94,925 

  
7,502 

   
5,068  

   
15,951  

  
28,187 

  
226,401 

Soft drinks and 
alcoholic 
beverages 

   
2,831  

   
434  

   
3,477  

  
2,311 

  
53,880 

  
79,104 

  
6,252 

   
4,223  

   
13,293  

  
23,489 

  
188,667 

Tobacco and 
tobacco 
products 

   
2,406  

   
405  

   
3,188  

  
2,034 

  
42,636 

  
54,844 

  
5,111 

   
3,838  

   
12,656  

  
21,204 

  
150,405 

Leather, rubber, 
and plastic 
products 

   
1,636  

   
224  

   
1,761  

  
1,195 

  
26,465 

  
48,354 

  
3,339 

   
2,509  

   
8,150  

  
12,733 

  
106,220 

Textile products 
1,589  218  1,709  

  
1,165 25,581 46,702 3,245 2,443  7,986  12,387 102,946 

Hosiery, clothing 
and accessories 

   
1,473  

   
201  

   
1,586  

  
1,073 

  
23,931 

  
43,756 

  
3,003 

   
2,253  

   
7,275  

  
11,445 

  
95,807 

Lumber and 
wood products 

   
163  

   
23  

   
175  

  
123 

  
2,535 

  
4,599 

  
336 

   
256  

   
875  

  
1,288 

  
10,413 

Furniture and 
fixtures 2,615    361  2,792  1,967  40,555  73,579 5,371 4,091  13,999  20,610  166,609 
Wood pulp, 
paper and paper 
products 

   
495  

   
80  

   
669      442 7,559 14,699 

  
1,106    831  2,568   4,043  32,694 

Printing and 
publishing 359   75  571      350 

  
7,247 13,839 

  
1,099     704  2,180  3,607 30,039 

Machinery 
29,219  

   
1,903  14,660  11,364 264,014 460,560 31,146 

 
34,918  157,943   16,449 1,127,780 

Motor vehicles, 
other 
transportation 
equipment and 
parts 

   
23,686  

   
2,560  

   
21,341  

  
15,860 

  
304,965 

  
580,400 

  
41,722 

   
35,463  

   
127,713  

  
152,074 

  
1,310,067 

Electrical, 
electronic and 
communication 
products 

   
4,975  

   
459  

   
3,661  

  
2,603 

  
55,333 

  
102,627 

  
7,011 

   
6,678  

   
27,072  

  
26,853 

  
238,212 

Non-metallic 
mineral products 

   
495  

   
80  

   
669  

  
442 

  
7,559 

  
14,699 

  
1,106 

   
831  

   
2,568  

  
4,043 

  
32,694 

Petroleum and 
coal products 

   
991  

   
161  

   
1,338  

  
883 

  
15,118 

  
29,398 

  
2,213 

   
1,662  

   
5,136  

  
8,086 

  
65,387 

Chemicals, 
pharmaceuticals 
and chemical 
products 

   
1,833  

   
294  

   
2,406  

  
1,571 

  
30,763 

  
57,194 

  
4,154 

   
3,090  

   
9,694  

  
15,542 

  
126,785 

Miscellaneous 
manufactured 
products 

   
304  

   
54  

   
439  

  
273 

  
6,069 

  
12,889 

  
787 

   
573  

   
1,890  

  
3,482 

  
26,684 

Residential 
building 
construction 

   
608  

   
107  

   
877  

  
547 

  
12,138 

  
25,778 

  
1,575 

   
1,145  

   
3,781  

  
6,963 

  
53,367 

Non-residential 
construction 

   
28,228  

   
1,742  

   
13,322  

  
10,481 

  
248,896 

  
431,163 

  
28,933 

   
33,256  

   
152,807  

  
108,364 

  
1,062,393 

Repair 
construction 760     134  1,096      684 15,172  32,223  1,968  1,432  4,726  8,704   66,709 
Transportation 
and storage 690  100  860      628 11,138  22,038 1,625 1,210  3,706  5,865 47,983 
Communications 
services 3,040  537  4,386  

  
2,734 60,689  128,891 7,873 5,727  18,904  34,815 266,837 

Other utilities 
1,520    269  2,193  1,367 30,345 64,446 

  
3,936 2,864  9,452  17,408 133,418 
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Finance, 
insurance, and 
real estate 
services 

   
10,170  

   
1,736  

   
13,937  

  
9,094 

  
204,542 

  
380,181 

  
26,847 

   
19,389  

   
57,446  

  
95,957 

  
814,980 

Education, 
tuition and other 
fees services 

   
1,566  

   
274  

   
2,198  

  
1,137 

  
20,303 

  
68,981 

  
3,796 

   
2,433  

   
9,699  

  
18,198 

  
128,934 

Health and 
social services 3,471  613   4,515   3,222  70,897  87,452 

  
7,674 6,082  18,883  32,666  236,566 

Accommodation 
services and 
meals 

   
4,393  

   
723  

   
5,852  

  
3,763 

  
85,587 

  
153,507 

  
10,513 

   
7,388  

   
23,867  

  
43,162 

  
337,720 

Other services 5,894  778   6,991    4,940 101,045 174,112 15,195 11,537   36,695  53,178 414,407 
Travel, 
entertainment, 
advertising and 
promotion 

   
1,620  

   
267  

   
2,586  

  
1,451 

  
35,970 

  
61,022 

  
5,048 

   
3,508  

   
10,813  

  
18,290 

  
140,590 

Services 
provided by non-
profit institutions 
serving 
households 

   
2,534  

   
472  

   
3,890  

  
2,115 

  
33,140 

  
110,709 

  
10,124 

   
6,103  

   
17,880  

  
26,176 

  
214,819 

Government 
sector services 

   
46,628  

   
8,508  

   
40,681  

  
34,125 

  
576,536 

  
1,270,815 

  
69,164 

   
52,891  

   
85,182  

  
381,311 

  
2,566,007 

 
Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. and Statistics Canada, 
CANSIM Table 203-0001 
 
 
Estimated total impacts, including direct, indirect and induced, are shown in Table 30.  
 
This section explores the direct, indirect and induced impacts on the Canadian economy. 
The direct impacts are different from direct expenditures in two substantial respects. 
Direct impacts exclude imports and all purchases of material inputs and services 
including utilities from initial expenditures. Further, to carryout specific impacts arising 
from recreational boating the direct impacts are by the types of expenditures that 
recreational boaters make. So that recreational boaters expenditures at marinas are not 
classified wholly as retail expenditures which would lead to very low expenditures on 
boats, but as consisting of all the items that boaters purchase plus retail margins. Thus 
direct expenditures are modeled as the retail margins and all Canadian items purchased 
by boaters. Implicitly, direct impacts on the Canadian economy are net of direct 
expenditures on imports since imports, by definition, are not produced in Canada. 
Recipients allocate those direct expenditures to direct labour income, gross operating 
surpluses, direct sales and excise taxes, and indirect purchases of materials and supplies 
and utilities. Only the first three of these are classified as direct impacts. The fourth 
begins the process of determining indirect impacts since they impact on a business other 
than the one directly impacted. 
 
Working back up a supply chain, the initial round of indirect expenditures will entail 
indirect imports that will have no impact on the Canadian economy as well indirect 
impacts on an initial round of initial indirect labour income, initial indirect gross 
operating surpluses, initial indirect direct sales and excise taxes, and a second round of 
indirect purchases of materials and supplies and utilities purchased as inputs into the 
inputs. It is possible to take this process back ad inifinitum until an additional round of 
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purchases approaches zero so that adding up all the rounds of indirect expenditures can 
be estimated. 
 
Part of each recreational boater dollar spent leaks out of the Canadian economy through 
both direct and indirect imports10 as well as to governments in the form of sales and 
excise taxes. Since only a fraction of each round of indirect expenditures remains in the 
supply chain, working back up supply chains through several iterations of indirect 
expenditures identifies all the indirect impacts. 
 
Thus $13,801,746 expended by recreational boaters, $2,953,164 leaks out either directly 
or indirectly as imports leaving $10,848,582 in direct and indirect expenditures on goods 
and services produced in Canada for recreational boaters. Customized multipliers, 
derived in the input-output systems, facilitate splitting the direct and indirect impacts into 
direct impacts of $6,796,227 and indirect impacts of $4,052,355.  
 
In addition, induced expenditures arising out of these incremental direct and indirect 
earnings accruing to labour, industry and government are spent, in turn, creating 
additional incomes. Net of imports, savings, and revenues retained by governments, these 
rounds of incremental incomes, will be spent as induced expenditures. The sum of these 
rounds of induced expenditures leads to total of $15,954,210. Since induced expenditures 
are additional to direct and indirect expenditures the total impact is $26,802,792. 
 
 
Table 30: Total Impacts of Recreational Boating In Canada 

 RGDP 
($1,000s) 

Employment Labour 
Force 

Income 
($1,000s) 

Operating 
Surpluses 
($1,000s) 

Sales and 
Excise 
Taxes 

Total of 
Wages 

and 
Salaries, 

Operating 
Surpluses 
and Sales 

and 
Excise 
Taxes 

Direct 5,376,634        111,747  3,767,763   1,412,324  1,616,140 6,796,227 
Indirect 3,258,040          42,728  1,854,872   1,243,658   953,825   4,052,355 
Induced 15,234,910        219,131 11,947,917   3,251,480    754,813 15,954,210
Total 23,869,585 373,606 17,570,552 5,907,462 3,324,778 26,802,792
Induced multiplier relative to 
direct and indirect 

2.764 2.521 3.125 2.401 1.285
  

Recreational boating impacts 
as % of national levels 

2.17 2.24 2.71    
  

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. and Statistics Canada, 
http://www40.statcan.ca/l01/cst01/labor40a.htm.  The direct and indirect impacts have been allocated to one 
or the other type of impact based on multipliers derived or implicit in the Input-Output analysis specific to 
recreational boating. 
 
 
                                                 
10 For example, a boat imported into Canada would be a direct import. A part imported into Canada to be 
installed in a boat being manufactured in Canada would be an indirect import. 
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The importance of the induced effects is highlighted by both the size of their estimated 
values and by their multipliers relative to direct and indirect impacts. Recycling of both 
operating surpluses and government revenues in addition to labour force incomes, while 
realistic, has contributed to these significant impacts. Any spending over and above these 
80 percent limits would increase multipliers and enhance the impacts. 

4.3 Bottom Lines 
 
Through direct, indirect and induced expenditures, recreational boating generates 2.17 
percent of Canada’s RGDP and 2.71 percent of its labour force income and utilizes 2.24 
percent of its employment. While direct and indirect operating surpluses and sales and 
excise taxes are in close proximity to each other, the induced impacts on operating 
surpluses far outdistance sales and excise taxes. This result indicates that boaters bear a 
disproportionate level of the sales and excise taxes relative to the general public.  
 
One assumption is that federal and provincial governments spend 80 percent of their 
incremental revenues accruing to them from product taxes. The previous study took the 
position that expenditures of government funds are separable decisions to be made by 
government and should not be subject to induced impacts. While this position is correct 
in evaluating government programs, it is suspect in the evaluation of the impacts of 
recreational boating expenditures since, as with individuals, increased income can 
facilitate additional expenditures. Had the study assumed that the governments would 
have spent less of their incremental fiscal capacity generated by boating, estimated total 
impacts would have been curtailed in line with the reduced amount times the multipliers. 
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5. Provincial Impacts 
 

5.0 Introduction 
 
The first section illustrates the diversity of Canadian boat manufacturers and others in 
Canada. The second section of this chapter presents provincial overviews of recreational 
boating in Canada by delineating provincial shares. In doing so, it provides the 
foundation for understand regional differences. The remaining sections present hard data 
on the role of recreational boating in each province in so far as confidentiality allows. 
These sections are designed to demonstrate the importance of recreational boating to each 
of Canada’s regions and provinces. 
 

5.1 Regional Distribution of Manufacturing 
 
Data for this section are from the Genesis – Smith Gunther Associates survey of 
Canadian recreational marine manufacturers supplemented by detail from Industry 
Canada’s Strategis that is based on Statistic Canada’s industry numbers for boat building 
(NAICS code 336612). By combining the databases we attained data on 186 of 221 firms 
listed as boat builders by Strategis. Regional comparisons are based on gross up to 
population numbers by exempting certain large firms from the gross up process but 
including them in the final numbers and by leaving out four engine firms classified as 
boat builders but still having the NAICS code and eight other firms that generated other 
revenues from a more diverse based than do boat builders in general. While these firms 
are included in the final results, they are excluded from the regional descriptors of boat 
builders. Their inclusion in the total is necessary for comparative purposes with Statistics 
Canada’s data on NAICS 336612. 
 
Table 31 presents boat manufacturing comparative regional and provincial benchmarks. 
Atlantic Canada recreational boat building firms generate sales revenues of $75.4 million 
but are generally small compared to the rest of the country. Due to the similarities 
between vessels used in the inshore fishery and recreational craft, many builders 
participate in both markets so there is also considerable room for noise between those 
boat building types. A few large firms dominate the Quebec scene that lead to very much 
higher figures than in the rest of the country. While its revenues are more than twice 
those in the rest of the country, employment scarcely exceeds the industries’ employment 
in British Columbia. Due to economies of scale in several large firms, revenues per 
employee in Quebec are double those in the rest of the country. Average firm revenues in 
Quebec are also nearly triple those earned per firm in any other province or region.  
 
The official statistics on NAICS 336612, boat building, get a significant boost from 
inclusion of both manufacturers with diverse output and especially four firms that really 
distribute engines which are largely imported, leading to the very much higher average 
revenues and higher sales to employee ratios. 
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Table 31: Boat Manufacturing Comparative Regional And Provincial 
Benchmarks 
Region and Special Cases Revenues 

($1,000s) 
Employment Rev./Emp. 

($1,000s) 
Rev./Firm 
($1,000s)    

Atlantic 75,417 509 148.17 1,885
Quebec 1,011,999 2,226 454.63 34,897
Ontario 203,904 906 225.06 3,847
Prairies 165,674 645 256.86 13,806
British Columbia 277,114 1566 176.96 6,928
Canada 1,734,108 5,852 296.33 9,966
Manufacturers with diverse 
output including replacement 
parts 

115,000 473 243.13 14,375

Loose Engines, mostly imported  127,826 250 511.30 31,957
GRAND TOTAL 1,976,934 6,575 300.67 10,629
Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. and Strategis for industry 336612 
including all industry profiles therein. 

 

5.2 Regional and Provincial Distributions 
 
Recreational boater activities are concentrated in Ontario and Quebec as demonstrated by 
the presence of marinas, dealers, yacht clubs, and engine outlets. These results are 
confirmed by domestic expenditure data. The first section in this chapter demonstrates 
the distribution of economic activities related to recreational boating in percentage terms. 
Subsequent sections present provincial overviews. 
 

5.2.1 Regional Distribution of Marinas, Dealers and Yacht Clubs 
 
Charts 1 to 3 delineate regional distributions of marinas, dealerships, and yacht clubs 
inclusive of sailing schools. The regions are characterized by differing weights of these 
three types of delivery systems for services to recreational boaters. Eighty-two percent of 
marinas are in Ontario and Quebec. The Prairie region has a preponderance of dry dealers 
as opposed to marinas. The Atlantic region has a relatively large share of yacht and 
sailing clubs. Among the Atlantic regional yacht clubs, Nova Scotia, with 10.3 percent of 
Canada’s share, dominates followed by New Brunswick with 3.0 percent. Alberta (6.0 
percent) and Manitoba (5.3 percent) lead on the Prairies. Atlantic and Pacific Coastal 
regions have unusually large shares of engine outlets and Ontario a relative small share 
compared to other types of storefronts. 
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Chart 1:  
Regional Shares Of Marinas
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Source: Yachtclubs/Number of… A44:E62 

 
Chart 2:  

Regional Shares Of Dry Land Dealers
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Source: Yachtclubs/Number of… A64:E82 
 
Chart 3:  

Regional Shares Of Yacht And Sailing Clubs
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Source: MarinasDiscoverboating f668:J686 
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Inclusive of most of the above marinas and dealers, the network of engine dealers is 
considerably more extensive. At latest count, there are 4,046 registered engine outlets in 
Canada, each selling one or more lines of recreational marine engines. The term “outlet” 
is use to designate a store that may or may not be part of a chain. If it is part of a chain, 
then every member of the chain counts as a separate outlet as long as its postal code is 
different from every other outlet in the chain. Illustrated in Chart 4, the regional 
distribution of these outlets is far less concentrated in Ontario than are either marinas or 
dealers. The lack of concentration in Ontario of engine outlets is offset by a greater 
presence on both the Atlantic and Pacific Coasts where those with recreational engine 
outlets may also be serving broader commercial markets such as fisheries, the offshore oil 
and gas, and security. On the Prairies and elsewhere off-season markets for All Terrain 
Vehicles (ATVs) and snowmobiles are also important. 
 
 
Chart 4: 

Regional Shares Of Engine Outlets
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39%

14%

13%

Atlantic PQ ON Prairie BC
 

Source: Dealers p Gunther i5656 or final Smith Gunther Associates Ltd. based on CMMA data. 
The Atlantic share also encompasses outlets in NW and NU, while BC’s shares include YK.  
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5.2.2 Regional Distribution of Domestic Boating Expenditures 
 
Included in boating expenditures are expenditures by boaters as well as by other 
interested parties attracted to sailing events such as shows and visits by boaters and others 
to locks on canals, in short, all domestic expenditures related to boating. As Chart 5 
indicates, Ontario is the dominant region followed by Quebec, British Columbia, and the 
Prairies. This distribution is indicative of the direct expenditure impacts. 
 
Chart 5: 

Shares Of Domestic Boating Expenditures
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22%

49%
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13%

ATLANTIC QC ON PRAIRIE BC  
Source: ioinput/sheet1 J1940:O1958 

 
British Columbia’s expenditure patterns are consistent with its share of Canada’s Real 
Gross Domestic Product (RGDP) as shown in Chart 6. Ontario boater expenditure shares 
are well above its share of RGDP reflective of its abundance of inland waterways and the 
St. Lawrence system. Reflective of same of the same waterways as well as lakes in the 
Laurentians and the Eastern Townships, Quebec’s share of boating expenditures are one 
percent above its share of RGDP. Given the distances required to travel for boating in 
Saskatchewan and Alberta, Prairie boating expenditures are substantially less than its 
share of RGDP.  
   
Chart 6: 

Regional Distribution Of Canadian RGDP
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Source: Fleet/RDP & POP B94:H109 
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In contrasting boating expenditures with the regional distribution of the fleets other than 
PWCs shown in Chart 7, the Atlantic has a larger share than it does of RGDP, suggesting 
that boater average expenditures and expenditures by other than boaters are relatively low 
in that region. Further, Ontario and the Prairies move closer to their shares of RGDP 
while Quebec falls below its share of RGDP. B.C. remains at its steady 13 percent. 
 
Chart 7: 

Regional Distribution Of Fleets Excluding PWCs
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15%

13%
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Source: Fleet/licensed and results q151:x170 
 
Had PWC’s been included in the chart, Quebec shares would have increased by two 
percent while Atlantic and Ontario shares would have shrunk by one percent each. 
 

5.2.3 Regional Distribution of Boat and Parts and Accessories 
Manufacturing 
 
As noted earlier, Appendix 1 contains an impact study of manufacturing of boats and 
boat parts and accessories in Canada. The location of these firms contributes to the locale 
of direct and indirect impacts of domestic boaters’ expenditures and related exports since 
it is these plants that supply those retail markets.  
 
Comparisons between Chart 8 and each of the foregoing ones underline the relatively 
greater importance of manufacturing to Quebec and British Columbia compared to their 
share in boater expenditures. This shift in shares comes at the expense of Ontario and the 
Prairies.  
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Chart 8: 
Shares Of Boat, PWCs, And Related Parts And Accessories 

Manufacturing
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Source: ioinput/sheet1 d1940:O1958 
 

5.2.4 Regional Distribution of Direct and Indirect Impacts 
 
When all the direct and indirect effects are taken into account the distribution of wages 
and salaries appears in Chart 9. Given that only 12 percent of direct expenditures occur 
on the Prairies and its low share of boat, parts and accessories manufacturing, its 13 
percent of direct and indirect wages and salaries is indicative of the important role of 
energy and Alberta’s and Saskatchewan’s primary resources emanating from importance 
of road travel and fuel purchases in boaters’ expenditures. When all indirect 
manufacturing and services are taken into account, Ontario’s importance also increases at 
Quebec’s expense relative to boat, parts and accessories manufacturing, albeit Quebec’s 
shares of wages and salaries still outpaces its share of boater expenditures.  
 
Chart 9: 

Distribution Of Direct And Indirect Wages And Salaries
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Source: Input output result F314:H345. 
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5.2.5 Regional Distributions of Total Impacts 
 
Taking the induced impacts into account, the distributions on total impacts on the 
following are delineated: 
 

• Labour Income; 
• RGDP 
• Employment 
• Operating Surpluses; and 
• Sales and Excise Taxes. 

 
Establishing the induced effects brings the general structure of the Canadian economy 
into play with its inherent bias towards producing in Ontario. Not surprisingly, its share 
of total labour income shown in Chart 10 rises from 45 percent for the direct and indirect 
impacts to 50 percent. Quebec’s share drops by two percent and each of the other regions 
by one percent.  
 
Chart 10: 

Distribution Of Total Labour Income Impacts
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Source: Induced Multipliers D95:I108 
 
The distribution of RGDP shares, shown in Chart 11, are similar to the above albeit 
Ontario gives up a percentage to the Prairies based on latter’s energy resource base which 
tends to generate RGDP at a high ratio relative to labour wages and salaries. 
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Chart 11: 
Distribution Of Total RGDP Impacts
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Source: Induced Multipliers A95:C108 
 
Illustrated in Chart 11 relative to the share of wages and salaries, Ontario’s share of 
employment is five basis points lower and Quebec’s two higher with the other regions 
and provinces gaining a point. The results are indicative of Ontario’s relatively high 
incomes per employee compared to the rest of the country. Based on a comparison of 
charts 12 and 11, the same can be said for productivity aside from relatively high 
productivity in Alberta. 
 
Chart 12: 

Distribution Of Total Employment Impacts
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Source: Induced Multipliers d110:I125 
 
Relative to the above operating surpluses are more concentrated in the Prairie region, 
given its petroleum resources. As illustrated in Chart 13, relative to 11, both B.C. and 
Quebec realize smaller shares in operating surpluses relative to employment impacts. 
Also reflective of new-found and operating petroleum resources the Atlantic region’s 
relative position is not eroded. 
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Chart 13: 

Distribution Of Total Impacts On Operating Surpluses 
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Source: Induced Multipliers A110:C125 
 
Chart 14 illustrates the share of sales and excise taxes collected in regions and provinces. 
The Prairies relatively poor performance arises from the lack of a provincial sales tax in 
Alberta. That policy also contributes to relatively high shares elsewhere. 
 
Chart 14: 

Distribution Of Total Sales And Excise Tax Impacts
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Source: Induced Multipliers J95:P108 
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5.3 Provincial Results 
 
In addition to the context piece above, the following summaries of provincial results start 
in the Atlantic Region and move toward the West. Confidentiality requires that certain 
Atlantic and Prairie results be aggregated so that those regions each appear as a set. 
Provincial level estimates appear only where it is possible to provide them without 
disclosing information that would allow firms to calculate information on key 
competitors.  
 

5.3.1 Atlantic 
 
Atlantic boaters are serviced by 20 dealer-marinas, 12 dry land dealers and 50 yacht clubs 
of which 31 yacht clubs are in Nova Scotia. Boater expenditures at these facilities 
amounted to $94.5 million. Given the fisheries off these coasts, many of marinas and dry 
land dealers service some commercial traffic so that the distinction between commercial 
and recreational business is more blurred than in most of the St. Lawrence Basin aside 
from the Gulf of St Lawrence shore of Quebec. 
 
Of these a relatively small sample – seven - ranked the importance of impediments from 
“Not a Factor” to a “Prohibitive Impediment”. For example, a prohibitive impediment 
would occur when the lack of berthing space for a 50-foot boat could either discourage a 
sale completely or lead to a smaller purchase. The percentages identifying these 
impediments are shown in Table 32. The most frequently recognized serious 
impediments are those relating to the lack of large slips, the high value of the Canadian 
dollar and rising insurance rates. 
 
Table 32: Percentage Of Marinas and Yacht Clubs Identifying Impediments: 
Atlantic (N=7) 

 Not a 
Factor 

Mild 
Influence 

Impediment Serious 
Impediment 

Prohibitive 
Impediment 

1. Availability of slips greater than 50 
feet 

57 14 0 14 14

2. Availability of slips 30 to 49.9 feet 43 29 14 0 14
3. Availability of slips 20 to 29.9 feet 57 29 0 14 0
4. Availability of slips less than 20 feet 57 29 0 14 0
5. High value of the CDN $ in making 
CDN built recreational boats and gear 
less appealing 

33 17 17 17 17

6. Uncertainties from countervailing 
tariffs 

14 43 29 14 0

7. Difficulties attracting and retaining 
good staff 

14 71 14 0 0

8. Rising interest rates 0 33 50 0 17
9. Rising insurance rates 29 43 14 14

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 
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With the Canadian dollar’s rise, from $0.8504 per US dollar in January to $0.9388 in 
June 2007, a third of the respondents recognized the high value of the Canadian dollar as 
a serious or prohibitive impediment. By September 27, it reached virtual parity11, 
exacerbating an already recognized impediment. 
 

5.3.1.1 Manufacturing 
 
In 2006, there were 42 boat manufacturers and 47 suppliers of complementary products 
located within the provinces as shown in Table 33. Nova Scotia was the clear regional 
leader with 63 manufacturers. Boat, parts and accessories (BPA) manufacturing in the 
Atlantic region produced an estimated $89.6 million led by Nova Scotia ($63.7 million) 
followed by New Brunswick ($11.9 million). Again many of these yards serviced a 
broader clientele.  
 
Table 33: Distribution Of Atlantic Manufacturers 
 NL PE NS NB TOTAL 
Boat manufacturers  3 1 32 6           42 
Manufacturers of complements  5 3 31 8           47 
Revenues ($1,000s)  5,704 8,200 63,728 11,928     89,561 
Source: Firms identified by the research team and classified on Strategis or reached for self 
identification of NAICS where boat manufacturers were identified as both 336612 and actually 
producing boats rather than truly complementary goods such as floating docks. In the latter case 
they were identified as producing complementary goods along with those having other NAICS 
codes. 
 

5.3.1.2 Expenditures 
 
The number of Atlantic marinas and dealers that responded to the detailed description of 
sales was limited to eight. For that reason the numbers in Table 34 are indicative rather 
than authoritative. It may well be that non-respondents had sales in types of boats in 
which respondents did not. Given the ocean-going nature of much of the boating, the 
share of larger new boats being sold in the Atlantic is larger than it is nationally. 
 
 

                                                 
11 Bank Of Canada, http://www.bankofcanada.ca/en/index.html. 



 54

Table 34: Estimated Atlantic Expenditures On New Boats ($1,000) 
Type of Boat Number Expenditures 
Sailboats  
With auxiliary motors & less than 30 feet  33              4,800  
With auxiliary motors and greater than or equal to 30 feet  39            12,599  
Without auxiliary motors & less than 30 feet  3                  42  
Without auxiliary motors and greater than or equal to 30 feet  0                   -    
Sterndrives   
Boats less than 21 feet 156              4,614  
Boats greater than or equal to 21 feet but less than 30 feet 46              2,918  
Boats greater than or equal to 30 feet 6              2,754  
Inboards   
Boats less than 21 feet 0                   -    
Boats greater than or equal to 21 feet but less than 30 feet 3                 215  
Boats greater than or equal to 30 feet 13              5,771  
Outboards   
Metal boats less than 16 feet 341              3,185  
Metal boats greater than or equal to 16 feet but less than 30 feet 64              1,317  
Metal boats greater than or equal to 30 feet 0                   -    
Plastic or fibreglass boats less than 17 feet 41                 604  
Plastic or fibreglass boats greater than or equal to 17 feet but less 
than 30 feet 

65            2,229 

Plastic or fibreglass boats greater than or equal to 30 feet 0                   -    
Rigid Hull Inflatables 7                  88  
Human Powered   
Canoes 37                44 
Kayaks 288              291 
Non-rigid hull inflatables 7                  22  
Other human powered 0                   -    
New Loose Engines 541              3,993  
PWCs 43                 645  
Total Boats (Excludes Loose Engines) 1,192             42,138  
Sources: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. The estimated expenditures by type of 
boat are based on a first approximation from Boatguide 2007 Powerboat Buyers’ Guide that 
contains manufacturers’ suggested retail prices. The average prices within each class were used 
to obtain a first approximation of total expenditures. As expected, it was above the total 
expenditures indicated in the survey since it did not include any inflation of discounting provisions. 
A 7.2 percent downward adjustment was made to the first approximation to get back to 2006 
consumer prices and expenditures after dealer discounts. 
 
New boat sales are estimated at $42.1 million led by powered sail and sterndrives. Table 
35 also gives a breakout of estimated unit sales of new and used boats by marinas and dry 
land dealers. Relative to national shares on new and used boats, sail plays a larger role in 
the Atlantic and inboards a smaller role. The total market is small, reflective of 
population and income shares and used boat sales are a much larger share of new boat 
sales than in the rest of the country.  
 
These marinas and dry land dealers are among the large outlets for engines albeit the 
dealer networks for engine sales and service in Atlantic Canada consist of 404 outlets, 
many of whom also service other commercial interests. Due to its widely distributed 
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population, Newfoundland and Labrador has an inordinately large number of these (147) 
compared to Nova Scotia (130), New Brunswick (110) and Prince Edward Island (17).  
 
Table 35: Number New And Used Boats With And Without Engines Sold By 
Marinas, Brokers And Dealers In Atlantic Canada 

Region Sail Sterndrive Inboards Outboards Human 
Powered

PWCs Engines Total 

NEW         
Number    75  208 16 518 332 43 541 1,732
Percentage 4.3 12.0 0.9 29.9 19.2 2.5 31.2 100
Percentage 
without 
engines  

6.3 17.5 1.3 43.5 27.8 3.6  100

USED                 
Number 220 115 56 140            -  22 186 739
Percentage 29.8 15.5 7.6 18.9            -  2.9 25.2 100
Percentage 
without 
engines  

39.8 20.8 10.1 25.3  4.0  100

         
Source: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. 
 
 
The rest of this section contrasts estimated revenues earned by Atlantic dry land dealers 
and marinas. Table 36 shows total and regional and national averages for dry land dealers 
and table 37 contains slightly more detail for marinas. Regional and national averages 
serve as benchmarks against which to evaluate performance. 
 
At $1.04 million, the average size of Atlantic dry land dealers relative to those in the rest 
of the country at $4.7 million appears to be small. The largest percentage shortfalls 
among income generators for dry land dealers are in new and used boat sales and trailers. 
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Table 36: Dry Land Dealer Revenues – Atlantic Canada ($1,000S) 
Revenue Generators Total Revenues Average 

Atlantic 
Revenues 

Average 
Canadian 
Revenues 

1. New boats 2,782 232 1,858 
2. Used boats 730 61 483 
3. Loose engines (New and Used) 1,114 93 376 
4. Trailers 510 42 172 
5.Sails and canvas items (inc. covers) 124 10 31 
6. Propellers 408 34 102 
7. Electrical boating accessories 329 27 82 
8. Bumpers, ropes, oars and paddles 332 28 83 
9. Life vests and other personal safety 

gear 
423 35 106 

10. Water skis, wakeboards and similar 
water toys 

370 31 92 

11. Fishing gear & bait 8 1 2 
12. Deck wear & other clothing 85 7 21 
13. Other ship equipment 272 23 68 
14. Financing or credit access services 884 74 221 
15. Repair services 2,992 249 748 
16. Winter boat storage and winterizing 838 70 210 
17. Other services 302 25 76 
Total 12,503 1,042 4,730 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
  
 
Marinas are of greater importance to the Atlantic economy than are dry land dealers. 
Marina revenues reached $73.8 million in 2006 compared to the $12.5 million for dry 
land dealers. Reflective of economies of scale, average revenues for all income 
generators were lower in the region than in the country. 
 
Unlike the dry land dealers, marina average revenues in the Atlantic approach those of 
national averages, but still fall short in new and used boat and engine sales, as well as 
repair service. They exceed national averages in sales of diesel and gasoline, electronic 
components, water skis and wakeboards, rentals, fishing gear and bait, and storage. 
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Table 37: Marina Revenues - Atlantic Canada ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Atlantic 

Revenues 

Average 
Canadian 
Revenues 

1. Sale of new boats               20,324           1,016          1,392 
2. Sale of new loose engines                 1,075                54               82 
3. Sale of used boats                 8,531              427             554 
4. Sale of used loose engines                    570                28               44 
5. Parts supplies for boats                 3,597              180             235 
6.  Dockside Fuel                 4,106              205             131 
7.  Gas station fuel services                    763                38               24 
8.  Electrical boating accessories                 1,737                87               56 
9.  Life vests and other personal safety gear                 1,129                56               41 
10.  Water skis & wakeboards                 1,489                74               32 
11.  Boat rentals                 2,746              137               51 
12.  Short-term (day to one week) rentals                 1,450                72               28 
13.  Long-term charters                         -                 -               -  
14.  Fishing gear & bait                    295                15                 5 
15.  Instruction                      58                 3                 2 
16.  Rental of facilities to trainers                 1,167                58               42 
17.  Water taxis services                    598                30               22 
18.  Parking (Automobiles and Trailers)                 1,327                66               48 
19.  Winter boat storage                 3,915              196             141 
20.  Sale of boat trailers                    548                27               20 
21.  Washrooms and showers                    108                 5                 4 
22.  Laundromat                    126                 6                 5 
23.  Grocery store                    284                14               10 
24.  Variety store, snack bar, and ice                    313                16               11 
25.  Deck wear & other clothing                    246                12                 9 
26.  Restaurant                    741                37               27 
27.  Alcoholic beverages                    539                27               19 
28.  Water                    839                42               30 
29.  Motel and hotel                    290                15               10 
30.  Rental of accommodation at dockside                    454                23               16 
31.  Rental of barbeque/picnic facilities                         -                 -               -  
32.  Pool                      96                 5                 3 
33.  Playground                 1,141                57               41 
34.  Ferry terminal -                 -               -  
35. Other                 1,518                76               55 
Sub-total               62,120           3,106          3,193 
36 Repair Services               11,670              583             600 
Total               73,790           3,689          3,793 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
 
 
On all their boating activities, Atlantic boaters spent an estimated $612.1 million broken 
out as shown in Table 38. In addition boater and interested party expenditures by boaters 
and other interested parties added $6.6 million for a total of $618.7 million.  
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Table 38: Atlantic Expenditures by Boaters And Interested Parties ($1,000s) 
 NL PE NS NB TOTAL 
Boater Expenditures   
Marinas and yacht clubs  21,746 5,022  39,449  28,268     94,484 
Intra-provincial automotive travel 5,021 2,632 9,418 9,376     26,448 
Angler expenditures other than boats and 
intra-provincial transportation covered 
elsewhere 

 
121,289   9,836   64,046 60,647   255,818 

Expenditures at other retail outlets et al.  34,014  6,590  37,157   32,794   110,555 
Private wharf and boathouse construction 
other than at marinas and yacht clubs 3,250   1,686    6,106  6,049     17,091 
Boat Insurance  2,669  1,164  4,682 5,336     13,852 
Total Domestic 187,990 26,928  160,858 142,470   518,247 
Total domestic including sales tax 224,728   31,398   191,230  164,777  612,133
Boater and interested party expenditures    -    -     5,654 927       6,581 
Total  24,728  31,398  196,884  165,704  618,714 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
Included in boater and interested party expenditures are funds spent on books and 
magazines at their production locale, visits to indoor boat shows and boating and foot 
traffic at canals and outdoor boating shows. The estimates are conservative in that some 
outdoor boating shows may not have been captured. 
 

5.3.1.3 Tourism Direct Expenditures 
 
As noted in the national chapter, there is considerable interest in the tourism aspects of 
boating. As Table 39 indicates angling expenditures dominate within the tourism 
portfolio of Atlantic tourism. This abnormal outcome results from the close proximity of 
many Atlantic residents to the sea so that the travel component is relatively small 
compared to that in other regions. 
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Table 39: Tourism Expenditures in the Atlantic Region by Boaters and 
Interested Parties ($1,000s) 
 NL PE NS NB TOTAL 
Transient boaters moorage           505       126    1,769   632   3,033 
Transient boaters other            361      90     1,264          451   2,167 
Non-transient boater 
expenditures at marinas by 
those traveling more than 
40km 

 
18 

 
4 

 
29 

  
23  

 
74 

Non-transient boater 
expenditures at yacht clubs 
by members traveling More 
than 40 km. 

 
3 

 
0 

 
24 

  
6  

 
34 

In transit to and from the 
above with boats in tow 

 
72 

 
15 

 
180 

  
97  

 
364 

Traveling more than 40 km. 
to cottage factored to time 
attributable to boating 

 
5,021 

 
2,632 

 
9,418 

  
9,376  

 
26,448 

Land-based tourists traveling 
more than 40 km. to boat 
shows 

 
-  

 
-  

 
1,804 

  
902  

 
2,706 

Anglers net of boating costs 
included above 

 
121,289 

 
9,836 

 
64,046 

  
60,647  

 
255,818 

Total   127,271      12,704        78,534     72,134  290,642 
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd, Parks Canada Information 
officers and Treasury Board Guidelines for claiming expenses and Department of Oceans and Fisheries 
1995 and 2000 and Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert Williams, 
2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection. 
 
This work included transportation in and around the Halifax boat show and minor 
amounts travel by marina and yacht club members and those towing boats. It did not 
explore the relationship between waterfronts in various metropolitan areas and 
recreational boating so that there may be a slight downward bias, albeit hard to separate 
out watching of recreational and commercial vessels. 
 

5.3.1.4  Direct and Indirect Impacts 
 
This section covers the direct and indirect impacts only. The total impacts are presented 
in the next section that includes in the impacts of induced expenditures. The direct 
impacts in the Atlantic are based on the above expenditures and the indirect impacts 
emanating from direct expenditures in all of Canada and its exports of boats, parts and 
accessories. Thus, a sail made in Lunenburg, Nova Scotia, for a new sailboat shipped out 
of Mississauga, Ontario, to Orlando, Florida, would be captured in Nova Scotia’s indirect 
impacts. 
 
Direct and indirect impacts are shown in Table 40. At first glance these values may 
appear to be low. In fact they are not since RGDP is conceptually the sum of the direct 
and indirect value added by each provincial economy, net of any indirect imported inputs 
such as engines. In addition, no induced impacts are included. 
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Table 40: Estimated Direct And Indirect Atlantic Impacts of Recreational 
Boating ($1,000s) 
Direct and Indirect Impacts NL PE NS NB TOTAL 
RGDP  149,092   16,993   138,233  95,747   400,064 
Employment  2,509             457 3,234  2,201       8,400 
Wages and salaries   76,742 12,152  99,686  66,063   254,643 
Operating surpluses  70,570    4,356    33,305 26,202   134,432 
Sales and excise taxes to:     46,700  8,521  40,744  34,177   130,143 
1) Federal government     16,563     3,240   15,079 12,736     47,617 
2)  Provincial government  30,143  5,282   25,266  21,445     82,135 
3) Municipal governments                -                 -   402 -          402 
Total of wages and salaries, 
operating surpluses and sales 
and excise taxes 

194,012 25,029 173,735 126,442 519,218

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
 
Further, substantial sales and excise taxes accrue to the federal and provincial 
governments with the provincial governments receiving by far the largest share of those 
taxes. This conclusion is especially true of Newfoundland and Labrador, hereafter 
“Newfoundland” due to its oil resources. Since the latest Input Output table is for 2003, it 
contains values based on resource revenues at that time. Given increases in the 
international prices and Newfoundland’s increased production of oil since then, 
Newfoundland’s current indirect sales tax revenues from recreational boating would be 
expected to be considerably larger than shown. 
 

5.3.1.5 Total Impacts 
 
Inclusive of induced effects, total impacts are delineated in Table 41. Both total wages 
and salaries and regional RGDP exceed total initial direct expenditures. Recreational 
boating and the incomes it generates amount to significant shares of provincial incomes 
and employment. Recreational boating via all these connections in the economy impacts 
on 1.4 to 2.4 percent of employment in the Atlantic Provinces, 1.3 to 1.9 percent of 
RGDP and 1.74 to 2.5 percent of wages and salaries. 
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Table 41: Estimated Total Atlantic Impacts From Recreational Boating 
($1,000s) 

Total Impacts NL PE NS NB TOTAL 
Wages and salaries  221,859 46,976 236,271 192,442  697,548  
Wages and salaries as a % of 
province’s total 

1.99 2.52 1.69 1.74 

RGDP 295,756 57,333 335,521 267,007  955,617  
RGDP as % of province 1.88 1.64 1.30 1.23  
Employment 5,262 1,052 6,504 4,991    17,809  
Employment as % of province 2.45 1.54 1.48 1.40  
Operating surpluses 102,915   11,747 91,809 68,607   275,079  
Sales and excise taxes to:  58,048   10,417   53,554  42,875   164,894  
1) Federal government  21,083 3,910   20,417  16,400     61,811  
2)  Provincial government  36,970  6,507  32,725   26,478   102,680  
% of own revenue sources 2007 1.18            0.81 0.63 0.61   
3) Municipal governments                -                 -   415  -          415  
Total of wages and salaries, 
Operating surpluses and sales 
and excise taxes 

382,822 69,140 381,634 303,924 1,137,521

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run and 
CANSIM Table 385-0002 and Internet tables: 

• http://www40.statcan.ca/l01/cst01/labr66b.htm 
• http://www40.statcan.ca/l01/cst01/econ50.htm 
• http://www40.statcan.ca/l01/cst01/indi02b.htm 

 
Even relative to 2007 government revenue expectations, those same taxes generate 1.18 
percent of Newfoundland’s revenues from its own revenue sources, but a considerably 
smaller percentage in Nova Scotia and New Brunswick at 0.6 percent. When incremental 
income taxes are taken into consideration, taxes generated from recreational boating 
would be even more germane to provincial government revenues. 
 
Total impacts for the region are $1.14 billion, most heavily felt in Newfoundland and 
Nova Scotia. 
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5.3.2 Quebec 
 
There are 240 marinas in Quebec and 59 dry land dealers and 62 yacht and sailing clubs, 
a much lower ratio of yacht and sailing clubs than in Nova Scotia. Boater expenditures at 
these facilities amounted to $1.04 billion. In addition there were six other specialized 
retail outlets primarily servicing boaters’ needs as noted in Table 42. 
 
Table 42: Establishments Dedicated To Serving Boaters In Quebec 

Type of Establishment Number 
Marinas  240 
Dry land dealers  59 
Yacht clubs  62 
Total 360 
Other specialized retail outlets  6 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. 
 
Of Quebec’s marinas and yacht clubs, 13 ranked the importance of possible impediments 
from “Not a Factor” to a “Prohibitive Impediment”. For example, a prohibitive 
impediment would occur when the impediment could either discourage a sale completely 
or lead to a smaller purchase. Percentages identifying these impediments are shown in 
Table 43. The most frequently recognized serious impediments are those relating to the 
lack of large slips, and rising interest and insurance rates. 
 
Table 43: Percentage Of Marinas And Yacht Clubs Identifying Impediments: 
Quebec (N=13) 

 Not a 
Factor 

Mild 
Influence 

Impediment Serious 
Impediment 

Prohibitive 
Impediment 

1. Availability of slips greater than 50 
feet 

41 17 8 17 17

2. Availability of slips 30 to 49.9 feet 33 25 25 17 0
3. Availability of slips 20 to 29.9 feet 46 23 23 8 0
4. Availability of slips less than 20 feet 61 31 8 0 0
5. High value of the CDN $ in making 
CDN built recreational boats and gear 
less appealing 

54 31 8 8 0

6. Uncertainties from countervailing 
tariffs 

70 15 15 0 0

7. Difficulties attracting and retaining 
good staff 

38 8 0 54 0

8. Rising interest rates 31 38 8 23 0
9. Rising insurance rates 31 38 8 23 0

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 
 
In addition, 54 percent identified difficulties in attracting good staff as a serious 
impediment. This percentage was considerably higher than in the Atlantic Region, 
perhaps reflective of the tightness in Quebec’s labour markets for skilled personnel. 
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5.3.2.1 Manufacturing 
 
Inclusive of PWCs, there were 30 boat manufacturers and 25 suppliers of complementary 
products located in Quebec as shown in Table 44. Boat manufacturers’ data are strongly 
influenced by a few large firms. 
 

Table 44: Distribution Of Quebec Manufacturers 
 Size 
Boat manufacturers  30
Manufacturers of complements  25
Revenues ($1,000s) 631,848 

Source: Firms identified by the research team and classified on Strategis or reached for 
self identification of NAICS where boat manufacturers were identified as both 336612 and 
actually producing boats rather than truly complementary goods such as floating docks. 
In the latter case they were identified as producing complementary goods along with 
those having other NAICS codes. 

 

5.3.2.2 Expenditures 
 
In 2006, Quebec expenditures on new boats reached $399.6 million as indicated in Table 
45. Unlike the Canadian mix of expenditures on new boats, among the three power 
classes of outboards expenditures on the largest class exceeded that of the other two 
combined and among sterndrives the largest class held its own in inboards. Sail obviously 
played a smaller role than it did in the Atlantic region. 
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Table 45: Estimated Quebec Expenditures On New Boats ($1,000) 
Type of Boat Number Expenditures 
Sailboats  
With auxiliary motors & less than 30 feet  69 10,218
With auxiliary motors and greater than or equal to 30 feet  242 78,229
Without auxiliary motors & less than 30 feet  208 2,874
Without auxiliary motors and greater than or equal to 30 feet  0 -
Sterndrives  
Boats less than 21 feet 1,453 42,927
Boats greater than or equal to 21 feet but less than 30 feet 554 35,164
Boats greater than or equal to 30 feet 125 55,998
Inboards  
Boats less than 21 feet 311 10,941
Boats greater than or equal to 21 feet but less than 30 feet 159 10,517
Boats greater than or equal to 30 feet 97 43,004
Outboards  
Metal boats less than 16 feet 5,092 47,523
Metal boats greater than or equal to 16 feet but less than 30 feet 1,854 38,022
Metal boats greater than or equal to 30 feet 0 -
Plastic or fibreglass boats less than 17 feet 325 4,817
Plastic or fibreglass boats greater than or equal to 17 feet but less 
than 30 feet 

62 2,136

Plastic or fibreglass boats greater than or equal to 30 feet 28 6,711
Rigid Hull Inflatables 131 1,780
Human Powered  
Canoes 980 912
Kayaks 4,842 3,242
Non-rigid hull inflatables 643 2,143
Other human powered 325 300
New Loose Engines 9,569 70,598
PWCs 143 2,147
Total Boats (Excludes Engines) 17,645 399,620
Sources: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. The estimated expenditures by type of 
boat are based on a first approximation from Boatguide 2007 Powerboat Buyers’ Guide that 
contains manufacturers’ suggested retail prices. The average prices within each class were used 
to obtain a first approximation of total expenditures. As expected, it was above the total 
expenditures indicated in the survey since it did not include any inflation of discounting provisions. 
A 7.2 percent downward adjustment was made to the first approximation to get back to 2006 
consumer prices and expenditures after dealer discounts. 
 
Quebec’s share of national new boat sales was higher than its share of used boat sales, 
shown in table 46. 
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Table 46: Number New And Used Boats And Engines Sold By Marinas, 
Brokers And Dealers In Quebec 

Region Sail Sterndrive Inboards Outboards Human 
Powered

PWCs Engines Total 

NEW         
Number 519 2,131 567 7,493       6,790 143 9,569 27,212 
Percentage 1.9 7.8 2.1 27.5 25.0 0.5 35.2 100
Percentage 
without 
engines  

2.9 12.1 3.2 42.5 38.5 0.8  100

USED            
Number 392 1,046 365 1,332 241 148 1,104 4,628
Percentage 8.5 22.6 7.9 28.8 5.2 3.2 23.9 100
Percentage 
without 
engines  

11.1 29.7 10.4 37.8 6.8 4.2  100

         
Source: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. 
 
The next three tables contrast estimated revenues earned by Quebec dry land dealers, 
marinas and yacht and sailing clubs. Table 47 shows total and regional and national 
averages for dry land dealers, Table 48 contains slightly more detail data for marinas and 
Table 49 has similar information on Quebec based yacht clubs. Provincial and national 
averages serve as benchmarks give readers an opportunity to assess their own 
performance. 
 
At $4.3 million the average size of Quebec dry land dealers is marginally smaller than in 
the country at $4.7 million with all income generators slightly below national 
performances. While these marinas and dry land dealers are among the largest outlets for 
engines, the entire network for selling and servicing recreational marine engines in 
Quebec includes 877 outlets many of whom principally pursue other commercial 
interests. 
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Table 47: Dry Land Dealer Revenues – Quebec ($1,000S) 
Revenue Generators Total Revenues Average 

Quebec 
Revenues 

Average 
Canadian 
Revenues 

1. New boats       104,895  1,787 1,858 
2. Used boats         27,515  469 483 
3. Loose engines (New and Used)         21,431  365 376 
4. Trailers           9,808  167 172 
5.Sails and canvas items (inc. covers)           1,496  25 31 
6. Propellers           4,900  83 102 
7. Electrical boating accessories           3,959  67 82 
8. Bumpers, ropes, oars and paddles           3,987  68 83 
9. Life vests and other personal safety 

gear 
5,086 87 106 

10. Water skis, wakeboards and similar 
water toys 

4,447 76 92 

11. Fishing gear & bait                98  2 2 
12. Deck wear & other clothing           1,017  17 21 
13. Other ship equipment           3,265  56 68 
14. Financing or credit access services         10,628  181 221 
15. Repair services         35,974  613 748 
16. Winter boat storage and winterizing         10,075  172 210 
17. Other services           3,636  62 76 
Total       252,217  4,296 4,730 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
  
 
Marinas are of greater importance to the Quebec economy than are dry land dealers. 
Marina revenues reached $692.2 million in 2006 compared to the $252.2 million for dry 
land dealers. Average revenues for all income generators were lower in Quebec than in 
the country. 
 
Unlike the Atlantic Region, dry land dealer and marina average revenues in the Quebec 
were below national averages. They fell short among all income generators. 
 
Although less important in the total revenue generated than dealers or marinas, Quebec 
yacht clubs appear to be outperforming national averages. These series are, however, 
based on relatively small samples and subject to sampling error.
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Table 48: Marina Revenues - Quebec ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Quebec 

Revenues 

Average 
Canadian 
Revenues 

1. Sale of new boats       265,683            1,109          1,392 
2. Sale of new loose engines         15,992                67               82 
3. Sale of used boats       104,744               437             554 
4. Sale of used loose engines           8,587                36               44 
5. Parts supplies for boats         45,454               190             235 
6.  Dockside Fuel         22,555                94             131 
7.  Gas station fuel services           4,192                18               24 
8.  Electrical boating accessories           9,828                41               56 
9.  Life vests and other personal safety gear           7,208                30               41 
10.  Water skis & wakeboards           5,508                23               32 
11.  Boat rentals           8,673                36               51 
12.  Short-term (day to one week) rentals           4,822                20               28 
13.  Long-term charters                -                   -                 -  
14.  Fishing gear & bait              906                  4                 5 
15.  Instruction              321                  1                 2 
16.  Rental of facilities to trainers           6,410                27               42 
17.  Water taxis services           3,285                14               22 
18.  Parking (Automobiles and Trailers)           7,286                30               48 
19.  Winter boat storage         21,504                90             141 
20.  Sale of boat trailers           3,011                13               20 
21.  Washrooms and showers              593                  2                 4 
22.  Laundromat              691                  3                 5 
23.  Grocery store           1,562                  7               10 
24.  Variety store, snack bar, and ice           1,717                  7               11 
25.  Deck wear & other clothing           1,349                  6                 9 
26.  Restaurant           4,069                17               27 
27.  Alcoholic beverages           2,960                12               19 
28.  Water           4,610                19               30 
29.  Motel and hotel           1,593                  7               10 
30.  Rental of accommodation at dockside           2,496                10               16 
31.  Rental of barbeque/picnic facilities                -                   -                 -  
32.  Pool              526                  2                 3 
33.  Playground           6,270                26               41 
34.  Ferry terminal                -                   -                 -  
35. Other           8,337                35               55 
Sub-total       582,744            2,433          3,193 
36 Repair Services       109,471               457             600 
Total       692,215            2,890          3,793 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
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Table 49: Yacht Club Revenues – Quebec ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Quebec 

Revenues 

Average 
Canadian 
Revenues 

1. Dockside fueling           6,981  113 98
2. Instruction           1,194  19 17
3. Boat storage           6,599  106 93
4. Restaurant         12,740  205 179
5. Alcoholic beverages           4,299  69 60
6. Other           6,612  107 93

   7. Revenues other than membership         38,424  620 539
   8. Membership revenues         29,491  476 414

Total          67,915  1095 953
Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
On all their boating activities, Quebec boaters spent an estimated $3.2 billion, broken out 
in Table 50. Among the boater expenditures, marinas and yacht clubs accounted for the 
largest share followed closely by anglers’ expenditures net of boating and travel costs 
suggesting that catering to the needs of anglers remains an important target market for 
marinas and others catering to that group. Automotive travel was the third ranked 
component. This activity reduced linkages within Quebec and increased imports and 
trade flows with the rest of Canada. The concentration of boat manufacturing in Quebec 
enhances exports from that province as well as shipments to the rest of Canada.  
 
Table 50: Quebec Expenditures By Boaters And Other Interested Parties 
($1,000s) 
 TOTAL 
Boater Expenditures  
Marinas and yacht clubs 1,041,309 
Intra-provincial automotive travel   435,949 
Angler expenditures other than boats and intra-provincial transportation covered 
elsewhere 928,659 
Expenditures at other retail outlets et al. 328,600 
Private wharf and boathouse construction other than at marinas and yacht clubs  38,295 
Boat insurance  23,845 
At national parks and canals  1,040 
Total Domestic 2,797,697 
Total domestic including sales tax 3,243,158 
Boater and interested party expenditures 63,770 
Total 3,306,928 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
The primary expenditure of $55.7 million by interested parties occurred at Ottawa River 
and St. Lawrence River canals located in Quebec. Included in boater and other interested 
party expenditures are funds spent on books and magazines at their production locale, 
visits to indoor boat shows and boating and foot traffic traveling to and at canals and 
outdoor boating shows. The estimates are conservative in that some outdoor boating 
shows have not been captured. 
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 5.3.2.3 Tourism Expenditures 
 
Largely due to the travel distance from major metropolitan centres to the Laurentians and 
the Eastern Townships, but also as a result of national canals, tourism expenditures in 
Quebec documented in Table 51 are more broadly based than in the Atlantic Region. The 
recipient of $1.5 billion in recreational tourism expenditures, Quebec is the destination 
for a quarter of direct national recreational boating tourism expenditures. 
 
Table 51: Boater And Related Tourism Expenditures In Quebec ($1,000s) 
Activities Expenditures 
Transient boaters moorage             27,789 
Transient boaters other             19,973 
Non-transient boater expenditures at marinas by those traveling more than 
40km 

            80,942 

Non-transient boater expenditures at yacht clubs by members traveling 
more than 40 km. 

            21,796 

In transit to and from the Above             46,921 
Traveling more than 40 km. to cottage factored to time attributable to 
boating 

          435,949 

Land-based tourists traveling more than 40 km. to boat shows               6,108 
Land-based tourists traveling more than 40 km. to canals and locks 1,400
Anglers net of boating costs included above           928,659 
Total        1,569,537 
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd, Parks Canada Information 
officers and Treasury Board Guidelines for claiming expenses and Department of Oceans and Fisheries 
1995 and 2000 and Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert Williams, 
2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection. 
 
 

5.3.2.4  Direct and Indirect Impacts 
 
This section covers the direct and indirect impacts only. The total impacts are presented 
in the following section that includes induced impacts. The direct impacts in the Quebec 
are based on boating expenditures while the indirect impacts emanate from direct 
expenditures in all of Canada and its exports of boats, parts and accessories. Thus, 
electrical equipment manufactured in made in Laval, Quebec, and installed in a new boat 
manufactured in Mississauga, Ontario, and shipped to Orlando, Florida, would be 
captured in Quebec’s indirect impacts. 
 
Direct and indirect impacts of $2.5 billion in are shown in Table 52.  
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Table 52: Estimated Direct And Indirect Quebec Impacts Of Recreational 
Boating ($1,000s) 

Direct and Indirect Impacts Value 
RGDP    2,094,077 
Employment        37,561 
Wages and salaries     1,370,714 
Operating surpluses       622,240 
Sales and excise taxes to:       577,425 
1) Federal government       226,457 
2)  Provincial government       351,000 
3) Municipal governments               -  
Total of wages and salaries, operating surpluses and sales and 
excise taxes 

2,570,379

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output 
Run. 

 
Further, substantial sales and excise taxes accrue to the federal and provincial 
governments with the provincial governments receiving by far the largest share of those 
taxes. Reflective of the tax structure in 2003, Quebec municipal governments did not 
participate directly in these fiscal revenues. 
 

5.3.2.5 Total Impacts 
 
Inclusive of induced effects, total impacts are delineated in Table 53. Both total wages 
and salaries and regional RGDP exceed total initial direct expenditures.  
 
Table 53: Estimated Total Quebec Impacts from Recreational Boating 
($1,000s) 

Total Impacts Value 
Wages and salaries  3,805,891 
Wages and salaries as a % of province’s total 3.06 
RGDP 5,357,471 
RGDP as % of province 2.21 
Employment 90,699 
Employment as % of province 2.41 
Operating surpluses   1,306,200  
Sales and excise taxes to:      769,353  
1) Federal government      308,466  
2)  Provincial government      460,919  
% of Own revenue source 2007            0.74  
3) Municipal governments               -  
Total of wages and salaries, operating surpluses and 
sales and excise taxes 

5,881,444 
 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input 
Output Run and CANSIM Table 385-0002 and Internet tables: 
• http://www40.statcan.ca/l01/cst01/labr66b.htm 
• http://www40.statcan.ca/l01/cst01/econ50.htm 
• http://www40.statcan.ca/l01/cst01/indi02b.htm 
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Incomes generated by recreational boating amount to significant shares of provincial 
incomes and employment. Recreational boating via all these connections in the economy 
impacts on 3.06 percent of Quebec’s wages and salaries, 2.21 percent of its RGDP, and 
2.21 percent of its employment. 
 
Even relative to 2007 government revenue expectations, those same taxes generate 0.74 
percent of Quebec’s revenues from its own revenue sources, well above percentages in 
Nova Scotia and New Brunswick at 0.6 percent, but below Newfoundland’s 1.18 percent. 
Quebec’s relative strength is in its manufacturing and Newfoundland’s in its resources 
that are more susceptible to these types of taxes. Had incremental income taxes been 
taken into consideration, taxes generated from recreational boating would be even more 
germane to Quebec’s government revenues. 
 
With total impacts on wages, salaries, operating surpluses and product taxes of $5.9 
billion, induced impacts more than doubled the direct and indirect ones of $2.6 billion. 
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5.3.3 Ontario 
 
There are 428 marinas in Ontario and 118 dry land dealers and 92 yacht and sailing clubs 
a much lower ratio of yacht and sailing clubs than in Quebec or Nova Scotia and a 
correspondingly larger role for marinas and dry land dealers. Boater expenditures at these 
facilities amounted to $2.5 billion, two-and-a-half-times similar expenditures in Quebec. 
In addition there were 10 other specialized retail outlets oriented to servicing boaters’ 
needs as noted in Table 54. 
 
Table 54: Establishments Dedicated To Serving Boaters In Ontario 

Type of Establishment Number 
Marinas  428 
Dry land dealers  118 
Yacht clubs  92 
Total 638 
Other specialized retail outlets  10 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. 
 
The majority of Ontario’s population has easy access to not only the Great Lakes but also 
extensive canal systems. The Rideau Canal, recently recognized as a world heritage site, 
and the Trent-Severn Waterway each provide in excess of 100 miles of access to water 
wonderlands.  The canals and their locks are a mecca for boaters and the 2.7 million land-
based visitors who attend annually. 
 
Of Ontario’s marinas and yacht clubs, 45 ranked the importance of possible impediments 
from “Not a Factor” to a “Prohibitive Impediment”. Percentages of marinas and yacht 
clubs identifying these impediments are shown in Table 55. The most frequently 
recognized serious impediments are those relating to the difficulties in attracting and 
retaining good staff, lack of large slips, and rising insurance rates. 
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Table 55: Percentage Of Marinas And Yacht Clubs Identifying Impediments: 
Ontario (N=45) 

 Not a 
Factor 

Mild 
Influence 

Impediment Serious 
Impediment 

Prohibitive 
Impediment 

1. Availability of slips greater than 50 
feet 

64 6 10 10 10

2. Availability of slips 30 to 49.9 feet 52 15 15 18 0
3. Availability of slips 20 to 29.9 feet 40 35 12 10 3
4. Availability of slips less than 20 feet 56 37 7 0 0
5. High value of the CDN $ in making 
CDN built recreational boats and gear 
less appealing 

40 37 16 7 0

6. Uncertainties from countervailing 
tariffs 

55 25 17 0 3

7. Difficulties attracting and retaining 
good staff 

18 20 27 31 4

8. Rising interest rates 14 52 27 7 0
9. Rising insurance rates 12 24 26 16 2

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 
 

5.3.3.1 Manufacturing 
 
Inclusive of PWCs, there were 58 boat manufacturers and 44 suppliers of complementary 
products located in Ontario as shown in Table 56. As noted in the section on regional 
distribution, Ontario contains large percentages of Canadian manufacturing, inclusive of 
boats and complementary producers. 
 
 

Table 56: Distribution Of Ontario Manufacturers 
 Size 
Boat manufacturers  58
Manufacturers of complements  44
Revenues ($1,000s) 341,884 

Source: Firms identified by the research team and classified on Strategis or reached for 
self identification of NAICS where boat manufacturers were identified as both 336612 and 
actually producing boats rather than truly complementary goods such as floating docks. 
In the latter case they were identified as producing complementary goods along with 
those having other NAICS codes. 
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5.3.3.2 Expenditures 
 
In 2006, Ontario boaters spent $881.5 million on more than 30,000 new boats.  
Ontario’s population focuses its purchasing power on sterndrives, sail and outboards 
illustrated in Table 57. Within these power classes, larger boats are prominent. This 
consumer concentration on larger boats underlines the need to redress shortages in the 
provision of slips to accommodate them. 
 
 
Table 57: Estimated Ontario Expenditures On New Boats ($1,000) 
Type of Boat Number Expenditures 
Sailboats  
With auxiliary motors & less than 30 feet       177             26,083  
With auxiliary motors and greater than or equal to 30 feet      299             96,750  
Without auxiliary motors & less than 30 feet      174               2,410  
Without auxiliary motors and greater than or equal to 30 feet      -                    -    
Sterndrives   
Boats less than 21 feet 4,717            139,362 
Boats greater than or equal to 21 feet but less than 30 feet  1,795            114,044 
Boats greater than or equal to 30 feet   426            191,331 
Inboards   
Boats less than 21 feet      953             33,497  
Boats greater than or equal to 21 feet but less than 30 feet      269             17,762  
Boats greater than or equal to 30 feet   147             65,458  
Outboards   
Metal boats less than 16 feet  3,467             32,351  
Metal boats greater than or equal to 16 feet but less than 30 feet  2,231             45,749  
Metal boats greater than or equal to 30 feet         46                    -    
Plastic or fibreglass boats less than 17 feet 1,171             17,353  
Plastic or fibreglass boats greater than or equal to 17 feet but less 
than 30 feet 

     958  
           32,857  

Plastic or fibreglass boats greater than or equal to 30 feet        31               7,449  
Rigid Hull Inflatables     363               4,921  
Human Powered   
Canoes 1,266            1,278 
Kayaks 8,118            6,669 
Non-rigid hull inflatables    257                  855  
Other human powered    870                  803  
New Loose Engines 7,764            57,283  
PWCs 2,991             44,863  
Total Boats (Excludes Engines) 30,726            881,845 
Sources: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. The estimated expenditures by type of 
boat are based on a first approximation from Boatguide 2007 Powerboat Buyers’ Guide that 
contains manufacturers’ suggested retail prices. The average prices within each class were used 
to obtain a first approximation of total expenditures. As expected, it was above the total 
expenditures indicated in the survey since it did not include any inflation of discounting provisions. 
A 7.2 percent downward adjustment was made to the first approximation to get back to 2006 
consumer prices and expenditures after dealer discounts. 
 



 75

Table 58: Number New And Used Boats And Engines Sold By Marinas, 
Brokers And Dealers In Ontario 

Region Sail Sterndrive Inboards Outboards Human 
Powered

PWCs Engines Total 

NEW         
Number 650 6,938 1,369 8,267     10,511 2,991 7,764 38,490 
Percentage 1.7 18.0 3.6 21.5 27.3 7.8 20.2 100
Percentage 
without 
engines  

2.1 22.6 4.5 26.9 34.2 9.7  100

USED            
Number 714 3,822 1,123 3,640 773 1,193 1,764 13,029 
Percentage 5.5 29.3 8.6 27.9 5.9 9.2 13.5 100
Percentage 
without 
engines  

6.3 33.9 10.0 32.3 6.9 10.6  100

         
Source: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. 
 
Noted in table 58, Ontario new and used boat sales are largest share of national markets. 
Ontario sales also place greater emphasis on sterndrives and outboards.  There is slightly 
greater emphasis on PWCs than elsewhere in the country. While these marinas and dry 
land dealers are among the largest outlets for engines, the entire network for selling and 
servicing recreational marine engines in Ontario includes 1,565 outlets many of whom 
principally pursue other commercial interests. 
 
The next three tables contrast estimated revenues earned by Ontario dry land dealers, 
marinas, and yacht and sailing clubs. Table 59 shows total and regional and national 
averages for dry land marinas, Table 60 contains slightly more detail data for marinas and 
Table 61 has similar information on Ontario’s yacht clubs. Provincial and national 
averages are presented to serve as benchmarks to facilitate performance evaluations. 
 
At $3.97 million the average size of Ontario dry land dealers is smaller than in the 
country at $4.7 million as well as those in Quebec. All Ontario dry land income 
generators are below national performances, especially those on the servicing side of 
their operations. 
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Table 59: Dry Land Dealer Revenues – Ontario ($1,000S) 
Revenue Generators Total 

Revenues 
Average 
Ontario 

Revenues 

Average 
Canadian 
Revenues 

1. New boats       194,999            1,653  1,858 
2. Used boats         51,151               433  483 
3. Loose engines (New and Used)         39,841               338  376 
4. Trailers         18,233               155  172 
5.Sails and canvas items (inc. covers)           2,781                24  31 
6. Propellers           9,109                77  102 
7. Electrical boating accessories           7,359                62  82 
8. Bumpers, ropes, oars and paddles           7,411                63  83 
9. Life vests and other personal safety gear           9,454                80  106 
10. Water skis, wakeboards and similar water 

toys           8,268                70  
92 

11. Fishing gear & bait              182                  2  2 
12. Deck wear & other clothing           1,891                16  21 
13. Other ship equipment           6,070                51  68 
14. Financing or credit access services         19,758               167  221 
15. Repair services         66,876               567  748 
16. Winter boat storage and winterizing         18,729               159  210 
17. Other services           6,760                57  76 
Total       468,870            3,973  4,730 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
  
 
Marinas are of greater importance to the Ontario economy than are dry land dealers. 
Marina revenues reached $1.8 billion in 2006 compared to the $468.9 million for dry land 
dealers. Ontario marina sales of new boats alone approached the total revenue for marinas 
in Quebec. Their average revenues for all income generators were higher than in the 
country with particular strength in the sale of new and used boats. At $195 million in 
revenue from new boat sales, they are significant income generators. 
 
Although less important in the total revenue generated than dealers or marinas, Ontario 
yacht clubs appear to be performing at close to double national averages across all 
revenue generators except the all-important membership revenues. 
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Table 60: Marina Revenues - Ontario ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Ontario 

Revenues 

Average 
Canadian 
Revenues 

1. Sale of new boats       696,189            1,627          1,392 
2. Sale of new loose engines         41,905                98               82 
3. Sale of used boats       274,469               641             554 
4. Sale of used loose engines         22,502                53               44 
5. Parts supplies for boats       119,107               278             235 
6.  Dockside Fuel         59,102               138             131 
7.  Gas station fuel services         10,983                26               24 
8.  Electrical boating accessories         25,754                60               56 
9.  Life vests and other personal safety gear         18,888                44               41 
10.  Water skis & wakeboards         14,433                34               32 
11.  Boat rentals         22,727                53               51 
12.  Short-term (day to one week) rentals         12,637                30               28 
13.  Long-term charters                -                   -                 -  
14.  Fishing gear & bait           2,375                  6                 5 
15.  Instruction              840                  2                 2 
16.  Rental of facilities to trainers         16,796                39               42 
17.  Water taxis services           8,609                20               22 
18.  Parking (Automobiles and Trailers)         19,093                45               48 
19.  Winter boat storage         56,348               132             141 
20.  Sale of boat trailers           7,890                18               20 
21.  Washrooms and showers           1,554                  4                 4 
22.  Laundromat           1,812                  4                 5 
23.  Grocery store           4,093                10               10 
24.  Variety store, snack bar, and ice           4,500                11               11 
25.  Deck wear & other clothing           3,534                  8                 9 
26.  Restaurant         10,662                25               27 
27.  Alcoholic beverages           7,755                18               19 
28.  Water         12,081                28               30 
29.  Motel and hotel           4,174                10               10 
30.  Rental of accommodation at dockside           6,541                15               16 
31.  Rental of barbeque/picnic facilities                -                   -                 -  
32.  Pool           1,379                  3                 3 
33.  Playground         16,430                38               41 
34.  Ferry terminal                -                   -                 -  
35. Other         21,847                51               55 
Sub-total     1,527,007            3,568          3,193 
36 Repair Services       286,854               670             600 
Total     1,813,862            4,238          3,793 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
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Table 61: Yacht Club Revenues – Ontario ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Ontario  

Revenues 

Average 
Canadian 
Revenues 

1. Dockside fueling         17,164  187 98
2. Instruction           2,935  32 17
3. Boat storage         16,226  176 93
4. Restaurant         31,323  340 179
5. Alcoholic beverages         10,569  115 60
6. Other         16,255  177 93

   7. Revenues other than membership         94,472  1,027 539
   8. Membership revenues         72,508  788 414

Total        166,980  1,815 953
Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
 
On all their boating activities, Ontario boaters spend an estimated $7 billion as broken-
out in Table 62. Among the boater expenditures, marinas and yacht clubs accounted for 
the largest share at $2.5 billion with an additional half of that being spent at other retail 
outlets, followed closely by boater automotive traffic. Unlike Quebec, anglers placed 
fourth among the Ontario expenditure groupings. The much greater role of automotive 
travel in Ontario results from the distances from major metropolitan centres to cottage 
and boating country.  
 
Table 62: Ontario Boater Interested Party Expenditures ($1,000s) 

 TOTAL 
Boater Expenditures  
Marinas and yacht clubs 2,520,920 
Intra-provincial automotive travel 1,010,814 
Angler expenditures other than boats and intra-provincial transportation covered 
elsewhere  930,140 
Expenditures at other retail outlets et al. 1,210,310 
Private wharf and boathouse construction other than at marinas and yacht clubs 110,987 
Boat Insurance 126,760 
At national parks and canals   3,274 
Total Domestic 5,913,204 
Total domestic Including sales tax 7,013,859 
Boater and interested party expenditures 247,071 
Total 7,260,930 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
Similarly, larger boater and interested party expenditures of $247 million emanate from 
the greater presence of land-based visitors to canals and higher capital repair expenditures 
by National Parks and the relatively large magnitude of the Toronto Boat show, one of 
the most important annually for Toronto hotels. Included in boater and interested party 
expenditures are funds spent on books and magazines at their production locale, visits to 
indoor boat shows and boating and foot traffic traveling to and at canals and outdoor 
boating shows. The estimates are conservative in that some outdoor boating shows have 
not been captured. 
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5.3.3.3 Boater Tourism Expenditures 
 
Boaters and interested parties spend $2.5 billion on tourism in Ontario. The normal 
leading role of anglers in other provinces is supplanted in Ontario by Ontarians traveling 
to and from cottages. This outcome is shown in Table 63. With easy access from the 
United States across international boundaries, transient boaters play a significant role in 
Ontario’s tourism expenditures. In addition, with its heavy concentration of population 
around the “golden horseshoe” and Ottawa, and most of its lake districts more than 40 km 
from either, Ontarians travel long distances from their principal residences to pursue 
recreational boating. 
 
 
Table 63: Boater and Related Tourism Expenditures in Ontario ($1,000s) 
Activities Expenditures 
Transient boaters moorage              44,916 
Transient boaters other              27,774 
Non-transient boater expenditures at marinas by those traveling more than 
40 km            196,202 
Non-transient boater expenditures at yacht clubs by members traveling 
more than 40 km              69,874 
In transit to and from the above towing a boat            155,966 
Traveling more than 40 km to cottage factored to time attributable to boating         1,010,814  
Land-based tourists traveling more than 40 km. to boat shows              20,356  
Land-based tourists traveling more than 40 km. to canals and locks 54,321
Anglers net of boating costs included above            930,140  
Total         2,510,363  
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd, Parks Canada Information 
officers and Treasury Board Guidelines for claiming expenses and Department of Oceans and Fisheries 
1995 and 2000 and Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert Williams, 
2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection. 

5.3.3.4  Direct and Indirect Impacts 
 
This section covers the direct and indirect impacts only. The total impacts are presented 
in the following section that includes induced impacts. The direct impacts in Ontario are 
based on the above expenditures and the indirect impacts emanating from direct 
expenditures in all of Canada and its exports of boats, parts and accessories. Thus, boat 
electrical equipment manufactured in Oakville, Ontario, installed in a new boat 
manufactured in Princeville, Quebec, and shipped to Orlando, Florida, would be captured 
in Ontario’s indirect impacts. Similarly gasoline is traced back through refining and 
pipelining to the source of crude oil in Alberta, Saskatchewan, or Newfoundland. 
 
Direct and indirect impacts are shown in Table 64. At first glance these values may 
appear to be low relative to direct expenditures. Yet, labour remuneration is only a 
fraction of the costs of production and providing services and RGDP is conceptually the 
sum of the direct and indirect value added by each provincial economy, net of any 
indirect imported inputs such as engines. In addition, no induced impacts are included. 
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Table 64: Estimated Direct and Indirect Ontario Impacts of Recreational 
Boating ($1,000s) 

Direct and Indirect Impacts Value 
  
RGDP     3,785,887  
Employment          67,825  
Wages and salaries      2,538,312  
Operating surpluses     1,077,906  
Sales and excise taxes to:     1,272,775  
1) Federal government        553,246  
2)  Provincial government        719,531  
3) Municipal governments                 -  
Total of wages and salaries, operating 
surpluses and sales and excise taxes 

4,888,993 
 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output 
Run. 

 
Further, substantial sales and excise taxes accrue to the federal and provincial 
governments with Ontario receiving by far the largest share of those taxes. Reflective of 
the tax structure in 2003, Ontario municipal governments did not participate directly in 
these fiscal revenue sources. The recent transfer of a point of the excise tax on gasoline 
would suggest a minor transfer to Ontario municipalities. 
 

5.3.3.5 Total Impacts 
 
Inclusive of induced effects, total impacts are delineated in Table 65.  
 
Table 65: Estimated Total Ontario Impacts From Recreational Boating 
($1,000s) 

Total Impacts Value 
Wages and salaries  8,845,406 
Wages and salaries as a % of province’s total 3.55 
RGDP 11,589,715 
RGDP as % of province 2.35 
Employment 167,387 
Employment as % of province 2.57 
Operating surpluses 2,605,297  
Sales and excise taxes to: 1,612,523  
1) Federal government 695,097  
2)  Provincial government 917,428  
% of own revenue sources 2007 1.18  
3) Municipal governments                 -  
Total of wages and salaries, Operating surpluses and 
sales and excise taxes 13,063,226 
Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input 
Output Run and CANSIM Table 385-0002 and Internet tables: 
• http://www40.statcan.ca/l01/cst01/labr66b.htm 
• http://www40.statcan.ca/l01/cst01/econ50.htm 
• http://www40.statcan.ca/l01/cst01/indi02b.htm 
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Both Ontario total wages and salaries and regional RGDP exceed total initial direct 
expenditures. Recreational boating and the incomes it generates provide significant 
shares of provincial incomes and employment. Recreational boating via all these 
connections in the economy impacts on 3.55 percent of Ontario’s wages and salaries, 
2.35 percent of its RGDP, and 2.57 percent of its employment. All these shares are larger 
than those realized in Quebec, largely due to Ontario’s strong marina performance and 
larger population. 
 
Even relative to 2007 government revenue expectations, product taxes generate 1.18 
percent of Ontario’s revenues from its own revenue sources, well above percentages in 
Nova Scotia and New Brunswick at 0.6 percent, but even with Newfoundland’s 1.18 
percent. Ontario’s relative strength is in its manufacturing and Newfoundland’s in its 
resources that are more susceptible to these types of taxes. Total wage and salary, product 
taxes and operating services impacts, of $13.1 billion, are far above similar direct and 
indirect impacts for Ontario of $4.9 billion because of Ontario’s position in Canada’s 
manufacturing heartland. Had incremental income taxes been taken into consideration, 
taxes generated from recreational boating would be even more germane to Quebec’s 
government revenues. 
 



 82

5.3.4 Prairies 
 
Prairie boaters are serviced by 60 marinas and dry land dealers and 42 yacht clubs of 
which 16 are located in Manitoba and 18 in Alberta. Boater expenditures at these 
facilities amounted to $571.3 million.  
 
Of these a relatively small sample of 14 ranked the importance of impediments from “Not 
a Factor” to a “Prohibitive Impediment”. The percentages identifying these impediments 
are shown in Table 66. The most frequently recognized serious impediment on the 
Prairies is attracting and retaining good personnel. This outcome is not surprising given 
current labour shortages in Alberta act as a cyclone attracting labour to Alberta. The 
paucity of slips in excess of 50 feet was viewed as a prohibitive impediment by 31 
percent of respondents. This same percentage considered shortages of slips over 30 feet 
as at least a serious impediment. Each of the other impediments, except the availability of 
slips 20-29.9 feet, was considered to be at least a serious impediment by more than 20 
percent of respondents from the Prairie Region. 
 
Table 66: Percentage Of Marinas And Yacht Clubs Identifying Impediments: 
Prairies (N=14) 

 Not a 
Factor 

Mild 
Influence 

Impediment Serious 
Impediment 

Prohibitive 
Impediment 

1. Availability of slips greater than 50 
feet 

54 0 15 0 31

2. Availability of slips 30 to 49.9 feet 46 8 15 8 23
3. Availability of slips 20 to 29.9 feet 46 23 15 8 8
4. Availability of slips less than 20 feet 58 7 14 14 7
5. High value of the CDN $ in making 
CDN built recreational boats and gear 
less appealing 

29 35 7 29 0

6. Uncertainties from countervailing 
tariffs 

64 14 7 7 7

7. Difficulties attracting and retaining 
good staff 

0 21 36 29 14

8. Rising interest rates 29 29 21 14 7
9. Rising insurance rates 29 43 14 7 7

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 
 
 

5.3.4.1 Manufacturing 
 
In 2006, there were 12 boat manufacturers and five suppliers of complementary products 
located within the Prairie provinces as shown in Table 67. Boat, parts and accessories 
manufacturing in the Prairie region produced an estimated $55.1 million fairly even 
distributed between Manitoba and Alberta. 
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Table 67: Distribution of Prairie Manufacturers 
 TOTAL 
Boat manufacturers 12 
Manufacturers of complements 5 
Revenues ($1,000s) 55,103 

Source: Firms identified by the research team and classified on Strategis or reached for 
self identification of NAICS where boat manufacturers were identified as both 336612 and 
actually producing boats rather than truly complementary goods such as floating docks. 
In the latter case they were identified as producing complementary goods along with 
those having other NAICS codes. 

 

5.3.4.2 Expenditures 
 
Prairie purchasers emphasize the purchase of smaller boats than in the rest of the country 
due to the need to tow them to most boating destinations. As in the Atlantic, the Prairie 
sample for creating Table 68 was a little smaller than would be ideal so that the results 
are indicative rather than authoritative. The total market for new boats was $128.7 
million in 2006.  
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Table 68: Estimated Prairie Expenditures On New Boats ($1,000) 
Type of Boat Number Expenditures 
Sailboats  
With auxiliary motors & less than 30 feet  160          23,669  
With auxiliary motors and greater than or equal to 30 feet  0                 -    
Without auxiliary motors & less than 30 feet  14               190  
Without auxiliary motors and greater than or equal to 30 feet  0                 -    
Sterndrives   
Boats less than 21 feet 1252          36,980  
Boats greater than or equal to 21 feet but less than 30 feet 159          10,121  
Boats greater than or equal to 30 feet 0                 -    
Inboards   
Boats less than 21 feet 269            9,445  
Boats greater than or equal to 21 feet but less than 30 feet 13               827  
Boats greater than or equal to 30 feet 0                 -    
Outboards   
Metal boats less than 16 feet 1258          11,738  
Metal boats greater than or equal to 16 feet but less than 30 feet 943          19,343  
Metal boats greater than or equal to 30 feet 0                 -    
Plastic or fibreglass boats less than 17 feet 178            2,638  
Plastic or fibreglass boats greater than or equal to 17 feet but less 
than 30 feet 

142 
           4,857  

Plastic or fibreglass boats greater than or equal to 30 feet 0                 -    
Rigid Hull Inflatables 0                 -    
Human Powered   
Canoes 884               803  
Kayaks 2,633            1,433  
Non-rigid hull inflatables 51               169  
Other human powered 0                 -    
New Loose Engines 2,253          16,625  
PWCs 273            6,512  
Total Boats (Excludes Engines) 8,190         128,723  
Sources: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. The estimated expenditures by type of 
boat are based on a first approximation from Boatguide 2007 Powerboat Buyers’ Guide that 
contains manufacturers’ suggested retail prices. The average prices within each class were used 
to obtain a first approximation of total expenditures. As expected, it was above the total 
expenditures indicated in the survey since it did not include any inflation of discounting provisions. 
A 7.2 percent downward adjustment was made to the first approximation to get back to 2006 
consumer prices and expenditures after dealer discounts. 
 
 
Reflective of readily available navigable waters, Prairie sales have are more concentrated 
in outboard sales than in the other regions as shown in Table 69. There is less emphasis 
on sterndrives and inboards than in the rest of the country, aside from the Atlantic region. 
While these marinas and dry land dealers are among the largest outlets for engines, the 
entire network for selling and servicing recreational marine engines in the Prairie region 
includes 574 outlets many of whom principally pursue other commercial interests. 
Reflective of higher incomes, these are most highly concentrated in Alberta (263) 
compared to Saskatchewan (128) and Manitoba (183). 
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Table 69: Number Of New And Used Boats And Engines Sold By Marinas, 
Brokers And Dealers In The Prairies 

Region Sail Sterndrive Inboards Outboards Human 
Powered

PWCs  Engines Total 

NEW         
Number 174 1,411 281 2,521       3,531 273 2,253 10,444 
Percentage 1.7 13.5 2.7 24.1 33.8 2.6 21.6 100
Percentage 
without 
engines  

2.1 17.2 3.4 30.8 43.1 3.3  100

USED            
Number 146 428 146 859 15 45 341 1,980
Percentage 7.4 21.6 7.4 43.4 0.8 2.3 17.2 100
Percentage 
without 
engines  

8.9 26.1 8.9 52.4 0.9 2.7  100

         
Source: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. 
 
 
The next two Tables contrast estimated revenues earned by Prairie dry land dealers, 
marinas and yacht and sailing clubs. Table 70 shows total and regional and national 
averages for dry land marinas. Table 71 has similar information on Prairie yacht clubs. 
Provincial and national averages are presented to serve as benchmarks to facilitate 
performance evaluations. In this case there is no table for marinas on the prairies since no 
data were received. 
 
At $5.2 million in revenues, the average size of the Prairie dry land dealers is larger than 
in the country at $4.7 million. Prairie dry land dealer income generators are all above 
national performances, except for new and used loose engines and trailers where the 
spread is too narrow to be statistically significant. 
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Table 70: Dry Land Dealer Revenues – Prairie ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Prairie 

Revenues 

Average 
Canadian 
Revenues 

1. New boats       114,442        1,907  1,858 
2. Used boats         29,353           489  483 
3. Loose engines (New and Used)         22,405           373  376 
4. Trailers         10,253           171  172 
5.Sails and canvas items (inc. covers)           2,346             39  31 
6. Propellers           7,684           128  102 
7. Electrical boating accessories           6,208           103  82 
8. Bumpers, ropes, oars and paddles           6,252           104  83 
9. Life vests and other personal safety gear           7,975           133  106 
10. Water skis, wakeboards and similar water 

toys           6,974           116  
92 

11. Fishing gear & bait             153              3  2 
12. Deck wear & other clothing           1,595             27  21 
13. Other ship equipment           5,120             85  68 
14. Financing or credit access services         16,667           278  221 
15. Repair services         56,413           940  748 
16. Winter boat storage and winterizing         15,799           263  210 
17. Other services           5,702             95  76 
Total       315,341        5,256  4,730 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
  
Although less important in the total revenue generated than dealers or marinas, Prairie 
regional yacht clubs appear to be performing well below national averages across all 
revenue generators. Such outcome is to be expected of fledging organizations many of 
which require considerable travel to utilize. 
 
Table 71: Yacht Club Revenues – Prairies ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
Prairie  

Revenues 

Average 
Canadian 
Revenues 

1. Dockside fueling           1,286  31 98
2. Instruction             220  5 17
3. Boat storage           1,216  29 93
4. Restaurant           2,347  56 179
5. Alcoholic beverages             792  19 60
6. Other           1,218  29 93

   7. Revenues other than membership           7,079  169 539
   8. Membership revenues           5,433  129 414

Total          12,512  298 953
Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
On all their boating activities, Prairie boaters spent an estimated $1.816 billion broken 
out in Table 72. In addition boater and interested party expenditures by boaters and other 
interested parties added $7.9 million for a total of $1.824 billion.  
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Table 72: Prairie Boater And Interested Party Expenditures ($1,000s) 
 MB SK AB TOTAL 
Boater Expenditures   
Marinas and yacht clubs 121,635 100,285 349,422  571,342 
Intra-provincial automotive travel 61,554 68,342 165,926  295,822 
Angler expenditures other than boats and intra-
provincial transportation covered elsewhere 

 
155,616 

 
148,473 

  
207,791  

 
511,881 

Expenditures at other retail outlets et al. 74,352 49,020 82,918  206,289 
Private wharf and boathouse construction other than at 
marinas and yacht clubs 

 
8,234 

 
9,239 

  
21,015  

 
38,487 

Boat Insurance 4,850 2,986 19,276  27,112 
Total Domestic 426,240 378,346 846,348  1,650,933 
Total domestic including sales tax 484,365 429,120 903,205  1,816,690 
Boater and interested party expenditures 927 -  7,022         7,949  
Total  485,292 429,120 910,227  1,824,638 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
Included in boater and interested party expenditures are funds spent on books and 
magazines at their production locale, visits to indoor boat shows and boating and foot 
traffic at outdoor boating shows. The estimates are conservative in that some outdoor 
boating shows may not have been captured. 
 

5.3.4.3 Tourism expenditures 
 
Table 73 covers the same tourism expenditure categories as did earlier tables. In this case 
transient boaters are likely to travel interprovincially to pursue their boating activities. 
Insufficient responses from marinas in that region, however, mean that no account has 
been taken of commuting costs by non-transient boaters. Most tourism activity is focused 
on angling where the provinces are benefiting from flow-through traffic heading for the 
northern Territories. 
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Table 73: Prairie Tourism Expenditures ($1,000s) 
Activities MB SK AB TOTAL 
Transient boaters moorage       253            63            379  695 
Transient boaters other    181            45        271   497 
Non-transient boater expenditures at 
marinas by those traveling more than 
40km 

           -         -                 -                -  

Non-transient boater expenditures at 
yacht clubs by members traveling more 
than 40 km. 

        -      -                -                -  

In transit to and from the above                -  
Traveling more than 40 km. to cottage 
factored to time attributable to boating 

     61,554  68,342     165,926   295,822 

Land-based tourists traveling more than 
40 km. to boat shows 

        902       -          5,877   6,779 

Land-based tourists traveling more than 
40 km. to canals and locks 

               -  

Anglers net of boating Costs included 
above 

   155,616   148,473     207,791  511,881 

Total     218,505  216,924   380,244   815,673 
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd, Parks Canada Information 
officers and Treasury Board Guidelines for claiming expenses and Department of Oceans and Fisheries 
1995 and 2000 and Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert Williams, 
2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection. 
 

5.3.4.4  Direct and Indirect Impacts 
 
This section covers the direct and indirect impacts only. The total impacts are presented 
in the next section that adds in the impacts of induced expenditures. The direct impacts in 
the Prairies are based on the above expenditures and the indirect impacts emanating from 
direct expenditures in all of Canada and its exports of boats, parts and accessories. Thus, 
crude oil produced in Alberta or Saskatchewan, and its initial processing refining and 
transportation for use by recreational boaters elsewhere in Canada would be captured in 
the Prairie’s indirect impacts. 
 
Direct and indirect impacts are shown in Table 74. RGDP is conceptually the sum of the 
direct and indirect value added by each provincial economy, net of any indirect imported 
inputs such as engines. In addition, no induced impacts are included. 
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Table 74: Estimated Direct And Indirect Prairie Impacts Of Recreational 
Boating ($1,000s) 
Direct and Indirect Impacts MB SK AB TOTAL 
  
RGDP      272,589   227,797   826,989    1,327,375 
Employment          5,859       4,516     10,917         21,292 
Wages and salaries       187,471  135,456   426,322       749,249 
Operating surpluses        72,332     83,141  382,019       537,492 
Sales and excise taxes to:        69,271     52,972     85,314       207,557 
1) Federal government        32,783     27,618     67,094       127,495 
2)  Provincial government        36,387     24,907     18,181        79,475 
3) Municipal governments               97          442              -              539 
Total of wages and salaries, operating 
surpluses and sales and excise taxes 329,074 271,569 893,655 1,494,298
Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run. 
 
Substantial sales and excise taxes accrue to the federal and provincial governments. In 
contrast with the other provinces, the larger share of these taxes in Saskatchewan and 
Alberta accrue to the federal government. In Saskatchewan, federal excise taxes are 
included in the price and are more difficult for aboriginal peoples to avoid paying than is 
provincial sales tax from which they are exempt. Given that aboriginals comprise close to 
half the population in Saskatchewan this exemption plays a bigger role there than 
elsewhere. The Alberta explanation for realizing less revenue is more comprehensive. 
Alberta does not levy a sales tax, albeit some excise taxes still come into play. Since the 
latest Input Output table is for 2003, it contains values based on resource revenues at that 
time. Given increases in the international prices, Alberta’s and Saskatchewan’s current 
indirect sales tax revenues from recreational boating would be expected to be larger than 
shown. 
 

5.3.4.5 Total Impacts 
 
Inclusive of induced effects, total impacts are delineated in Table 75. Both total wages 
and salaries and regional RGDP exceed total initial direct expenditures. Recreational 
boating and the incomes it generates amount to significant shares of provincial incomes 
and employment. Recreational boating via all these connections in the economy impacts 
on 1.53 to 2.4 percent of wages and salaries in the Prairie Provinces, 1.29 to 1.68 percent 
of RGDP, and 1.51 to 2.09 percent of employment. 
 
The total impact on the total of wages and salaries, operating surpluses and sales and 
excise taxes of $3.3 billion comes largely through induced expenditures and is most 
strongly felt in Alberta. Both are well above similar total direct and indirect impacts. Due 
to the region’s weaker boat manufacturing sectors and scarcity of natural resource 
operations, the induced impacts are relatively weak in Manitoba and Saskatchewan, only 
slightly above the sum of the direct and indirect. 
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Table 75: Estimated Total Prairie Impacts From Recreational Boating 
($1,000s) 

Total Impacts MB SK AB TOTAL 
Wages and salaries  445,197 318,857 1,295,003 2,059,057 
Wages and salaries as a % of 
province’s total 2.40 2.14 1.53 1.75
RGDP 622,271 488,010 1,963,345 3,073,625 
RGDP as % of province 1.68 1.42 1.29 1.37  
Employment 12,264 8,961 28,215  49,440 
Employment as % of province 2.09 1.83 1.51 1.68  
Operating surpluses  150,377  156,100 721,555  1,028,031 
Sales and excise taxes to:  96,916 73,610  130,751   301,277 
1) Federal government  43,606 35,884  98,370   177,860 

2)  Provincial government 
 

53,062 
 

36,840 32,342  122,245 
% of Own revenue source 2007   0.72 0.47 0.09  0.24  
3) Municipal governments 244  881 -  1,124 
Total of wages and salaries, 
operating surpluses and sales 
and excise taxes 692,490 548,567 2,147,309 3,388,365

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output Run and 
CANSIM Table 385-0002 and Internet tables: 

• http://www40.statcan.ca/l01/cst01/labr66b.htm 
• http://www40.statcan.ca/l01/cst01/econ50.htm 
• http://www40.statcan.ca/l01/cst01/indi02b.htm 

 
Due to Alberta’s very large revenues from excise taxes on petroleum resources, sales and 
excise taxes from all the impacts on recreational boating only contribute a meager 
increment of 0.24 percent to regional sales and excise taxes. The contribution is stronger 
for Manitoba (0.72 percent) and Saskatchewan (0.47 percent). When incremental income 
taxes are taken into consideration, taxes generated from recreational boating would be 
more germane to provincial government revenues. 
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5.3.5 British Columbia 
 
This research identifies 140 marinas and dry land dealers in British Columbia and 56 
yacht and sailing clubs. Boater expenditures at these facilities amounted to $507 million, 
about a fifth of similar expenditures in Ontario. In addition research identified five other 
specialized retail outlets oriented to servicing boaters’ needs as noted in Table 76. 
 
Table 76: Establishments Dedicated To Serving Boaters In British Columbia 

Type of Establishment Number 
Marinas and dry land dealers 140 
Yacht clubs  56 
Total 196 
Other specialized retail outlets  5 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. 
 
The majority of British Columbia’s population has easy access to both salt and fresh 
water suitable for boating.  
 
Of British Columbia’s marinas and yacht clubs 13 ranked the importance of possible 
impediments from “Not a Factor” to a “Prohibitive Impediment”. For example, a 
prohibitive impediment would occur when the impediment could either discourage a sale 
completely or lead to a smaller purchase. Percentages identifying these impediments are 
shown in Table 77. The most frequently recognized serious impediments are those 
relating to lack of slips in excess of 20 feet.  
 
Table 77: Percentage Of Marinas And Yacht Clubs Identifying Impediments: 
British Columbia (N=13) 

 Not a 
Factor 

Mild 
Influence 

Impediment Serious 
Impediment 

Prohibitive 
Impediment 

1. Availability of slips greater than 50 
feet 

42 8 0 33 17

2. Availability of slips 30 to 49.9 feet 38 9 0 38 15
3. Availability of slips 20 to 29.9 feet 33 8 33 18 8
4. Availability of slips less than 20 feet 50 8 25 17 0
5. High value of the CDN $ in making 
CDN built recreational boats and gear 
less appealing 

15 38 38 9 0

6. Uncertainties from countervailing 
tariffs 

46 15 24 0 15

7. Difficulties attracting and retaining 
good staff 

22 8 31 31 8

8. Rising interest rates 38 38 15 9 0
9. Rising insurance rates 38 15 38 9 0

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey of Marinas and Yacht 
Clubs. 
 
This issue is front and center in the British Columbia market and more generally 
recognized elsewhere in regard to all slip sizes in excess of 20 feet. In other regions, 
shortages were identified only for the larger slips. The other impediment recognized as 
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being at least serious by 39 percent of respondents is difficulty in attracting and retaining 
good staff. This impediment was viewed as being at least serious by 35 percent or more 
of respondents in each region except the Atlantic. Concerns among marinas and yacht 
clubs echo parallel concerns among manufacturers, raised earlier. 
 

5.3.5.1 Manufacturing 
 
There are 40 boat manufacturers and 40 suppliers of complementary products located in 
British Columbia as shown in Table 78. Manufacturing revenues may appear to be small 
relative to the total impact, in part, because they are in producers’ prices, at factory gate, 
and are therefore net of any margins relating to wholesaling, retailing or transportation. 
All the other measures are for final expenditures and therefore include such margins, and 
where noted sale taxes PST and GST/HST. 
 
 
Table 78: Distribution of British Columbia Manufacturers 

 Size 
Boat manufacturers  40
Manufacturers of complements  40
Revenues ($1,000s) 285,329 

Source: Firms identified by the research team and classified on Strategis or reached for 
self identification of NAICS where boat manufacturers were identified as both 336612 and 
actually producing boats rather than truly complementary goods such as floating docks. 
In the latter case they were identified as producing complementary goods along with 
those having other NAICS codes. 

 

5.3.5.2 Expenditures 
 
Expenditures of $144.8 million on large sterndrives identify the largest single class and 
type of boat sales by value in British Columbia. Given ocean conditions, the larger 
classes dominate among most types of boats. With expenditures of $400.0 million 
annually on new boats, B.C. is a significant player in Canadian boat sales as illustrated in 
Table 79. 
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Table 79: Estimated British Columbia Expenditures On New Boat ($1,000) 
Type of Boat Number Expenditures 
Sailboats  
With auxiliary motors & less than 30 feet         92          13,602  
With auxiliary motors and greater than or equal to 30 feet           144          46,416  
Without auxiliary motors & less than 30 feet             84           1,156  
Without auxiliary motors and greater than or equal to 30 feet       133          36,725  
Sterndrives   
Boats less than 21 feet      531          15,701  
Boats greater than or equal to 21 feet but less than 30 feet       493          31,308  
Boats greater than or equal to 30 feet      322        144,802  
Inboards   
Boats less than 21 feet      386          13,567  
Boats greater than or equal to 21 feet but less than 30 feet      333          21,994  
Boats greater than or equal to 30 feet        56          24,861  
Outboards   
Metal boats less than 16 feet       302           2,822  
Metal boats greater than or equal to 16 feet but less than 30 feet 297           6,084  
Metal boats greater than or equal to 30 feet    54                -    
Plastic or fibreglass boats less than 17 feet          115           1,704  
Plastic or fibreglass boats greater than or equal to 17 feet but less 
than 30 feet 

         214  
         7,339  

Plastic or fibreglass boats greater than or equal to 30 feet        15           3,574  
Rigid Hull Inflatables  1,488         20,150  
Human Powered   
Canoes 335        501 
Kayaks 2,079    2,879 
Non-rigid hull inflatables 145              484  
Other human powered      130              120  
New Loose Engines 2,236          16,501  
PWCs  278           4,169  
Total Boats (Excludes Engines) 8,025        399,957  
Sources: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. The estimated expenditures by type of 
boat are based on a first approximation from Boatguide 2007 Powerboat Buyers’ Guide that 
contains manufacturers’ suggested retail prices. The average prices within each class were used 
to obtain a first approximation of total expenditures. As expected, it was above the total 
expenditures indicated in the survey since it did not include any inflation of discounting provisions. 
A 7.2 percent downward adjustment was made to the first approximation to get back to 2006 
consumer prices and expenditures after dealer discounts. 
 
As on the Atlantic coast, new and especially used sales of boats have a greater share than 
national sales, whereas outboards are of less significance than nationally. See Table 80. 
While these marinas and dry land dealers are among the largest outlets for engines, the 
entire network for selling and servicing recreational marine engines in British Columbia 
includes 528 outlets, many of whom principally pursue other commercial interests. 
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Table 80: Number New And Used Boats And Engines Sold By Marinas, 
Brokers And Dealers In British Columbia 

Region Sail Sterndrive Inboards Outboards Human 
Powered

PWCs  Engines Total 

NEW         
Number 452 1,346 775 2,485       2,689 278 2,236 10,261 
Percentage 4.4 13.1 7.6 24.2 26.2 2.7 21.8 100
Percentage 
without 
engines  

5.6 16.8 9.7 31.0 33.5 3.5  100

USED            
Number 494 1,201 125 251            -  15 479  2,565 
Percentage 19.3 46.8 4.9 9.8            -  0.6 18.7 100
Percentage 
without 
engines  

23.7 57.6 6.0 12.0  0.7  100

         
Source: The numbers of sales are based on the results of the marina and dealer surveys by 
Genesis Research and Smith Gunther Associates Ltd. 
 
 
The next three tables contrast estimated revenues earned by British Columbia dry land 
dealers, marinas and yacht and sailing clubs. Table 81 shows total and regional and 
national averages for dry land dealers. Table 82 has somewhat more detail on British 
Columbia's marinas while Table 83 has similar information on British Columbia's yacht 
clubs. Provincial and national averages are presented to serve as benchmarks to facilitate 
performance evaluations.  
 
With only 10 dry land dealers identified as serving a market worth $174.8 million, the 
average size of British Columbia dry land dealers is 3.7 times the national average of 
$4.7 million, British Columbia dry land dealer income generators are all above national 
performances. The average numbers may be biased since the number of dry land dealers 
may be understated in this analysis. Further, some dealers may be operating at more than 
one locale, 
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Table 81: Dry Land Dealer Revenues – British Columbia ($1,000S) 
Revenue Generators Total 

Revenues 
Average 
British 

Columbia 
Revenues 

Average 
Canadian 
Revenues 

1. New boats       63,447            6,345  1,858 
2. Used boats       16,273            1,627  483 
3. Loose engines (New and Used)       12,421            1,242  376 
4. Trailers         5,684               568  172 
5.Sails and canvas items (inc. covers)         1,301               130  31 
6. Propellers         4,260               426  102 
7. Electrical boating accessories         3,441               344  82 
8. Bumpers, ropes, oars and paddles         3,466               347  83 
9. Life vests and other personal safety gear         4,421               442  106 
10. Water skis, wakeboards and similar water 

toys         3,867               387  
92 

11. Fishing gear & bait              85                  8  2 
12. Deck wear & other clothing            884                88  21 
13. Other ship equipment         2,839               284  68 
14. Financing or credit access services         9,240               924  221 
15. Repair services       31,275            3,128  748 
16. Winter boat storage and winterizing         8,759               876  210 
17. Other services         3,161               316  76 
Total     174,825          17,482  4,730 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
  
 
Marinas are of greater importance to the B.C. economy than are dry land dealers. Marina 
revenues reached $282.9 million in 2006 compared to the $174.8 million for dry land 
dealers. The gap between the two types of operations is smaller in British Columbia than 
in any of the other regions and provinces examined. Aside from some very large marina 
operations, the average size of participants in the survey was relatively small so that the 
average benchmarks posted by B.C. marinas are relatively small. This may have led to 
some downward bias in these estimates. 
 
Although less important in the total revenue generated than dealers or marinas, British 
Columbia’s 56 yacht clubs generated revenues of $34.5 million. On average they are 
small at close to two-thirds of national averages across most revenue generators. With 
rental rates on large slips rising on the west coast, there appears to be some room to 
increase fees, perhaps as a way to fund some expansion in order to relieve some of the 
market pressures from the dearth of readily available large slips. 
 



 96

Table 82: Marina Revenues – British Columbia ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
British 

Columbia 
Revenues 

Average 
Canadian 
Revenues 

1. Sale of new boats       84,685               651          1,392 
2. Sale of new loose engines         4,480                34               82 
3. Sale of used boats       35,546               273             554 
4. Sale of used loose engines         2,374                18               44 
5. Parts supplies for boats       13,225               102             235 
6.  Dockside Fuel       11,705                90             131 
7.  Gas station fuel services         2,175                17               24 
8.  Electrical boating accessories         4,501                35               56 
9.  Life vests and other personal safety gear         3,301                25               41 
10.  Water skis & wakeboards         2,523                19               32 
11.  Boat rentals         3,972                31               51 
12.  Short-term (day to one week) rentals         2,209                17               28 
13.  Long-term charters              -                   -                 -  
14.  Fishing gear & bait            415                  3                 5 
15.  Instruction            274                  2                 2 
16.  Rental of facilities to trainers         5,470                42               42 
17.  Water taxis services         2,804                22               22 
18.  Parking (Automobiles and Trailers)         6,218                48               48 
19.  Winter boat storage       18,351               141             141 
20.  Sale of boat trailers         2,570                20               20 
21.  Washrooms and showers            506                  4                 4 
22.  Laundromat            590                  5                 5 
23.  Grocery store         1,333                10               10 
24.  Variety store, snack bar, and ice         1,466                11               11 
25.  Deck wear & other clothing         1,151                  9                 9 
26.  Restaurant         3,472                27               27 
27.  Alcoholic beverages         2,526                19               19 
28.  Water         3,934                30               30 
29.  Motel and hotel         1,359                10               10 
30.  Rental of accommodation at dockside         2,130                16               16 
31.  Rental of barbeque/picnic facilities              -                   -                 -  
32.  Pool            449                  3                 3 
33.  Playground         5,351                41               41 
34.  Ferry terminal              -                   -                 -  
35. Other         7,115                55               55 
Sub-total     238,182            1,832          3,193 
36 Repair Services       44,743               344             600 
Total     282,926            2,176          3,793 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
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Table 83: Yacht Club Revenues – British Columbia ($1,000s) 
Revenue Generators Total 

Revenues 
Average 
British 

Columbia  
Revenues 

Average 
Canadian 
Revenues 

1. Dockside fueling         3,550  63 98
2. Instruction            607  11 17
3. Boat storage         3,356  60 93
4. Restaurant         6,478  116 179
5. Alcoholic beverages         2,186  39 60
6. Other         3,362  60 93

   7. Revenues other than membership       19,540  349 539
   8. Membership revenues       14,997  268 414

Total        34,536  617 953
Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
On all their boating activities, British Columbia boaters spend an estimated $1.9 billion 
as broken out in Table 84. Among the boater expenditures, marinas and yacht clubs 
accounted for the largest share at $507 million with an additional $403 million being 
spent at other retail outlets, followed closely by angler expenditures and boater 
automotive traffic. Anglers placed third among the British Columbia expenditure 
groupings.  
 
Table 84: British Columbia Boater And Interested Party Expenditures 
($1,000s) 

 TOTAL 
Boater Expenditures  
Marinas and yacht clubs 507,015 
Intra-provincial automotive travel 323,329 
Angler expenditures other than boats and intra-provincial transportation covered 
elsewhere 386,630 
Expenditures at other retail outlets et al.  402,653 
Private wharf and boathouse construction other than at marinas and yacht clubs 10,589 
Boat Insurance  32,176 
At national parks and canals 
Total Domestic 1,662,392 
Total domestic including sales tax 1,903,855 
Boater and interested party expenditures 9,664 
Total 1,913,519 

Sources: Genesis Research Inc. and Smith Gunther Associates Ltd. 
 
The relatively small share of boater and interested party expenditures is attributable to the 
lack of response from the Gulf Islands National Park and may be more a result of that 
shortcoming than real. Those covered are mainly based on the expenditures related to the 
Vancouver/Abbotsford boat shows. These revenues do not all accrue to the shows per se 
but also include travel and accommodation expenditures by attendees at the shows.  
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5.3.5.3 Tourism 
 
The British Columbia tourism impacts in Table 85 have relatively heavy emphasis on 
travel to and from cottages or camps and principal residences. In addition, travel to boat 
shows is relatively high since the main boat show in Abbotsford is somewhat removed 
from the major source of population near the Vancouver coastline. Once again anglers are 
a major component, reflective of fishing lodges both along the coast and inland. 
 
 
Table 85: Boating Related Tourism Expenditures In British Columbia 
Activities Expenditures 
Transient boaters moorage    22,709 
Transient boaters other 25,981 
Non-transient boater expenditures at marinas by those traveling more than 
40 km 

              38,314 

Non-transient boater expenditures at yacht clubs by members traveling 
more than 40 km 

            7,569 

In transit to and from the above with boat In tow             45,246 
Traveling more than 40 km to cottage or camp factored to time attributable 
to boating 

       323,329 

Land-based tourists traveling more than 40 km to boat shows      6,133 
Anglers net of boating costs included above    386,630 
Total   855,910 
Sources: Surveys by Genesis Research Inc. and Smith Gunther Associates Ltd, Parks Canada Information 
officers and Treasury Board Guidelines for claiming expenses and Department of Oceans and Fisheries 
1995 and 2000 and Reports on Anglers, available on the Internet, and J. Jack B. Levey and Robert Williams, 
2000 Survey of Sport Fishing in British Columbia, British Columbia, Ministry of Water, Land and Air 
Protection. 
 
 

5.3.5.4  Direct and Indirect Impacts 
 
This section covers the direct and indirect impacts only. Direct impacts in the British 
Columbia are based on the above expenditures and the indirect impacts from direct 
expenditures in all of Canada and its exports of boats, parts and accessories. Thus, boat 
electrical appliance manufactured in the lower mainland, installed in a new boat 
manufactured in Princeville, Quebec, and shipped to St Paul, Minnesota, would be 
captured in British Columbia’s indirect impacts. Similarly, gasoline is traced back 
through refining and pipelining to the source of crude oil in Alberta, or Saskatchewan. 
 
Direct and indirect impacts are shown in Table 86. At first glance these values may 
appear to be low relative to direct expenditures. Yet, labour is only a fraction of the costs 
of production and providing services and RGDP is conceptually the sum of the direct and 
indirect value added by each provincial economy, net of any indirect imported inputs 
such as engines. In addition, no induced impacts are included. 
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Table 86: Estimated Direct And Indirect British Columbia Impacts Of 
Recreational Boating ($1,000s) 

Direct and Indirect Impacts Value 
RGDP        1,009,808  
Employment            19,304  
Wages and salaries            705,243  
Operating surpluses           270,906  
Sales and excise taxes to:           381,899  
1) Federal government           165,328  
2)  Provincial government           214,563  
3) Municipal governments              2,010  
Total of wages and salaries, operating 
surpluses and sales and excise taxes 

1,358,048 
 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input Output 
Run. 

 
Sales and excise taxes, valued at $382 million, accrue to Canada and British Columbia, 
with the latter receiving the larger share. Reflective of the tax structure in 2003, British 
Columbia municipal governments participated directly in these fiscal revenue sources. 
The transfer of a point of the excise tax on gasoline would suggest a minor increase in 
taxes accruing to B.C. municipalities. 
 

5.3.5.5 Total Impacts 
 
Inclusive of induced effects, total impacts are delineated in Table 87. British Columbia 
total wages and salaries and regional RGDP exceed the province’s total initial direct 
expenditures.  
 
Table 87: Estimated Total British Columbia Impacts From Recreational 
Boating ($1,000s) 

Total Impacts Value 
Wages and salaries  2,158,176 
Wages and salaries as a % of province’s total 2.87 
RGDP 2,861,533 
RGDP as % of province 1.90 
Employment 49,470 
Employment as % of province 2.26 
Operating surpluses 673,529  
Sales and excise taxes to: 476,850  
1) Federal government 206,245  
2)  Provincial government 268,527  
% of Own revenue sources 2007     0.90  
3) Municipal governments    2,080  
Total of wages and salaries, operating surpluses and 
sales and excise taxes 

3,308,555 
 

Source: Genesis Research Inc. Smith Gunther Associates Ltd. and Statistics Canada Input 
Output Run and CANSIM Table 385-0002 and Internet tables: 
• http://www40.statcan.ca/l01/cst01/labr66b.htm 
• http://www40.statcan.ca/l01/cst01/econ50.htm 
• http://www40.statcan.ca/l01/cst01/indi02b.htm 
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Recreational boating and derived incomes generate significant shares of provincial 
incomes and employment. Recreational boating via all these connections in the economy 
impacts on 2.87 percent of B.C.’s wages and salaries, 1.90 per cent of its RGDP, and 2.26 
percent of its employment. All these shares are smaller than those realized in Quebec, 
largely due to B.C.’s relatively weak links to the rest of the Canadian economy. These 
constraints restrain total impacts on wages, salaries, operation surpluses and product 
taxes to $3.3 billion relative to direct and indirect impacts of $1.4 billion, still a solid 
multiple. 
 
Even relative to 2007 government revenue expectations, 2006 sales and excise taxes 
generated 0.9 percent of Ontario’s revenues from its own revenue sources, well above 
percentages in Nova Scotia and New Brunswick at 0.6 percent, but below Ontario’s and  
Newfoundland’s 1.18 percent. Had incremental income taxes been taken into 
consideration, taxes generated from recreational boating would be even more germane to 
Quebec’s government revenues. 
 
 

5.4 Conclusions 
 
With Quebec’s concentration of manufacturers and Ontario’s dominance in marinas, 
recreational marine was of the highest importance to these regional economies measured 
by percentages of income generated – over three percent of labour income. They were 
followed by British Columbia and the Prairies and the Atlantic with very similar figures 
and considerable variation among provinces in each region. By any of these personal 
income measures, recreational marine impacts constituted at least 1.23 percent of 
provincial incomes. 
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6. Boat, Parts, and Accessories Manufacturing Impacts 
 

6.1 Introduction 
 
Aside from the description of boat manufacturing in Section 3.1, this report is based on 
expenditures by the boaters. The impacts relate to the entirety of those expenditures 
including food and beverages, accommodation, publications and funds spent by land-
based visitors. While this information is important to all manufacturers, boat 
manufacturers are a subset of the manufacturing production required to meet all boater 
demands. This context begs the question, “What are the impacts of boat, parts and 
accessories manufacturers? 
 
The approach taken here has been to develop a manufacturer’s only direct impact case 
based on section 3.1 of this report where the direct manufacture of boats is consistent 
with the expenditure-based impact. In passing, it is worth noting that the expenditures 
impact and the manufacturing impacts are also consistent with earlier manufacturing 
employment estimates for 2006 of 6,575. Direct and indirect boat-building employment 
impacts in the expenditure-based estimates came to 6,905 and in the manufacturing 
based-estimates to 6,590 – all within plus or minus 15 employees of the boat, parts and 
accessories (BPA) manufacturing only case. None of these results is statistically 
significantly different from each other. Given 2003 technologies embedded in the Input 
Output Tables, impacts derived from them would be expected to be somewhat above 
estimates due to productivity gains in the interim. Since the direct export impacts are for 
only boat, parts and accessories manufacturing, those results are common to both sets of 
impacts. To facilitate comparisons between the two sets of impact analysis all discussions 
are in purchaser prices. 
 

6.2   Direct and Indirect Impacts 
 
National and regional direct and indirect impacts from BPA manufacturing alone are 
presented in Table 88 for RGDP, labour force income, and operating surpluses. 
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Table 88: Direct And Indirect Impacts From BPA Manufacturing ($1,000) 
 Atlantic PQ ON Prairie BC Canada 
RGDP            77,134    784,239 387,633 107,840  231,775   1,589,445 
Labour income            49,358       404,907   252,574 61,042   164,577  932,818 

Operating 
surplus 

           25,841  
 

     361,420   118,123     44,393  59,957   610,200 

Excise and sales 
taxes 

           16,125   129,954  74,238 8,355 56,221  284,901 

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey and Statistics 
Canada’s Input output Tables. 
 
 
BPA manufacturing with direct and indirect RGDP of $1.589 billion is highly 
concentrated in Quebec due to the presence of three very large firms in the province. 
National direct and indirect labour income tied to BPA manufacturing alone amounted to 
$933 million accounting for about 18.4 percent of total direct and indirect RGDP impacts 
from the larger boaters’ expenditures impacts. BPA manufacturing is especially 
important in Quebec where it accounted for 35.8 percent of direct and indirect RGDP 
expenditure impacts, but of less importance on the Prairies (8.1 percent).  
 
BPA manufacturing is also strategically importance for Ontario where it generated 10.2 
percent of direct and indirect expenditure impacts and 10 percent of the labour force 
income generated by total boater expenditures.  
 
Operating surpluses are estimated at $610 million despite excise and sales taxes of $285 
million. The distribution of each is covered in the earlier table. These other indicators are 
somewhat more evenly distributed among Canada’s provinces than is the RGDP.  
 
Distribution of the incremental employment of 24,672 attributable to BPA manufacturing 
follows the same basic patterns as the other impact indicators. Quebec leads with 10,440 
employees followed by Ontario at 6,819 and British Columbia at 4,208. The Atlantic and 
the Prairies each garner about 1,600 full time equivalent jobs. 
 
All this evidence gives notice that the Canadian boat and related manufacturing is 
integral to realizing benefits from recreational boaters in all regions of the country, and 
especially in Quebec. 
 

6.3 Sale and Excise Taxes 
 
While sales and excise taxes generated via BPA manufacturing impacts are significant, 
they are of less relative importance than they are for the income indicators. Table 89 
shows taxes paid to various levels of government by region through the direct and 
indirect impacts from BPA manufacturing. The last line indicates the percentage these 
taxes collected from BPA activities is of those collected in the expenditures impact. 
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Table 89: Direct And Indirect Impacts On Sales And Excise Taxes From 
BPA Manufacturing ($1,000) 
 Atlantic PC ON Prairie BC Canada 
Federal l  7,243         59,413     33,067 4,899  25,459   130,084 
Provincial  8,883         70,541     41,171  3,435  30,762   154,796 
Municipal   -                   -                -    21  -   21 
Total  16,125       129,954     74,238 8,355 56,221   284,901 
Total as % of 
expenditures impact 

12.39   22.50 5.83 4.03  14.72  11.09

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey and Statistics 
Canada’s Input output Tables. 
 
Canadian governments collect $285 million in product taxes directly and indirectly from 
BPA manufacturing, only 11.09 percent of similar taxes collected when total boating 
expenditures are taken into account. While the spreads between governments are 
narrower than with boating expenditures, both the federal and the Quebec government 
reap significant revenues from activities there. The percentage of these taxes emanating 
from BPA manufacturing relative to those for the total impact results not only increases 
with the presence of BPA manufacturing but also falls as economic linkages and resource 
revenues, particularly petroleum resources, strengthen. 
 

6.4 Conclusions 
 
The direct and indirect impacts of Canadian BPA manufacturers are large as measured 
by: RGDP -- $1.6 billion; labour force income -- $933 million; operating surpluses -- 
$285 million; and jobs -- 24,672. Manufacturing impacts alone generate also generate 
$285 million in product taxes shared among all three levels of government compared to 
the total direct and indirect product taxes generated of $2.6 billion by recreational boater 
expenditures.  
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7. Government Expenditures Related to Recreational 
Boating 
 
In addition to direct operating and capital expenditures on the canals, governments incur 
other expenses related to recreational boating. While research and rescue assists boaters, 
no separate accounting is maintained. The results in Table 90 are generated from the 
input output analysis. At a maximum total government services amount to $ 374.8 
million, up from the previous study’s $308 million. Of these expenditures $301.5 million 
are federal. Relative to other duties related to search and rescue, the armed forces did not 
view operations related to recreational boating as being a significant enough to maintain 
separate accounts within its total operations in the last study when it was estimated at 
$308,000 and nothing has appreciably changed in the interim. 
 
Table 90: Direct And Indirect RGDP In Government Services Devoted To 
Recreational Boating ($Millions) 

Service Atlantic Quebec Ontario Prairie BC North Canada
Hospitals 916 3,533 8,825 1,114 1,520 18 15,926
Government residential care 
Facilities 

0 17 74 13 28 0 131

Universities 567 2,499 4,298 1,673 2,040 0 11,077
Government elementary and 
secondary schools 

25 454 512 174 105 1 1,271

Government community colleges 
and C.E.G.E.P.s 

75 746 1,847 578 501 12 3,758

Other government education 
services 

0 0 0 0 0 0 0

Other municipal government 
services 

1,116 6,120 12,194 5,750 4,814 58 30,052

Other provincial and territorial 
government services 

725 3,919 4,109 1,137 1,067 44 11,001

Canals  156,627
Other federal government 
services including defence 

1,958 38,533 98,299 1,313 4,816 13 144,932

Total 5,383 55,819 130,157 11,751 14,891 146 374,774
Sources: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey and Statistics 
Canada’s Input output Tables and information form Parks Canada officers by canal. 
 
Direct and indirect product taxes accruing to governments of more than $2.6 billion from 
recreational boating expenditures far exceed the costs borne by governments. As noted 
earlier, all product tax revenues, inclusive of induced impacts, from recreational boating 
amount to $3.3 billion, more than eight times what all governments spend in serving 
recreational boating and its employees. 
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8. Conclusions 
 
Table 91 summarizes the findings of the impact study by tracing expenditures of $9 
million dollars or a million dollars in each of nine provinces where data were available on 
boat manufacturers. Saskatchewan is omitted due to the lack of data on boat 
manufacturers. The apparently high figures for PEI are more a reflection of statistical 
anomalies than reality, which Statistic Canada acknowledges, in the Input Output system. 
Results are less reliable for small provinces than the larger ones. 
 
Table 91: Impacts of a Million Dollars Spent on New Boats in Each Province 
Except Saskatchewan 
RGDP 
($1,000s) NL PE NS NB QC ON MB AB BC 
Direct 249 471 271 259 412 287 409 451 265
Sum direct 
and indirect 

518 546 363 456 579 529 609 1140 379

Total (Sum 
plus Induced) 

  1,028    1,843       880   1,271   1,481   1,619   1,390    2,706    1,074 

% of total       7.7      13.9        6.6       9.6     11.1     12.2     10.5      20.4        8.1 
Labour 
Income 
($1,000s) 

    

Direct 208 289 188 172 204 201 259 312 203
Sum direct 
and indirect 

307 337 246 297 308 355 387 641 277

Total (Sum 
plus Induced) 

888 1304 583 867 856 1238 918 1947 849

% of total 9.4 13.8 6.2 9.2 9.1 13.1 9.7 20.6 9.0
Employment     
Direct 7 9 7 6 6 7 9 8 6
Sum direct 
and indirect 

10 11 9 10 8 10 13 15 7

Total (Sum 
plus Induced) 

20 26 18 22 20 25 26 38 19

% of total 9.5 11.9 8.2 10.5 9.4 11.5 12.3 17.9 8.9
Average 
Labour 
Income 

    

Direct 29,372  30,493  26,471 26,803 35,448 29,852 28,556  39,276  35,865 
Sum direct 
and indirect 

31,569  30,363  28,254 30,019 37,078 35,410 30,726  43,185  37,389 

Total (Sum 
plus Induced) 

43,517  50,989  33,298 38,563 42,634 50,000 34,859  50,756  44,647 

Source: Based on Genesis Research Inc. and Smith Gunther Associates Ltd. Survey and Statistics 
Canada’s Input output Tables. 
 
The clearest difference from the previous study is the expanded role of Alberta in 
particular meeting energy requirements used directly and indirectly and, to a less extent, 
in meeting induced demands for more general goods and services. Alberta garners 20.4 
percent of RGDP impacts, 20.6 percent of labour income impacts and supplies, 17.9 
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percent of the employees impacted. Its relative low percentage of employees to labour 
income stems from its relatively high levels of income. Both it and Ontario have 
relatively high average labour incomes and generate more than a million dollars in total 
labour income, largely via trading ties with the rest of the country – Alberta’s in 
resources and mechanical manufacturing and repair and Ontario in more general 
manufacturing. Higher incomes in Alberta relative to Manitoba and British Columbia and 
throughout the country are pressuring skilled labour markets, as noted earlier by the 
prolonged time that boat builders and marinas are taking to fill vacancies. 
 
The last three lines and the more detailed analysis in the text document that boat building 
is a relatively low-paying industry. Aside from the statistical anomalies in PEI, direct 
labour incomes in all provinces are lower than either the indirect or induced ones. This 
result suggests that more broadly distributed consumer and government expenditures 
generate higher incomes than do expenditures on new boats either directly or indirectly.  
 
Historically, boat building has been located outside of main urban cores, but urban sprawl 
is shrinking the distances and modern transportation and communications facilitates 
commuting across distances that were not generally considered a few decades ago. 
Accompanied by the natural aging of skilled personnel, all these factors are beginning to 
culminate in labour market pressures. 
 
Nevertheless, a million-dollar new boat expenditure in each of the above provinces 
creates demand for employment to varying degrees in all the provinces -- ranging from 
18 in Nova Scotia to 38 in Alberta. The Alberta impacts may be slightly upward biased 
since the initial induced expenditures are deemed to occur where direct and indirect 
income is earned. To the extent that Alberta earnings are distributed more broadly 
through commuter-workers sending or taking funds home and company dividends outside 
of Alberta, some of the induced impacts may be slightly more broadly based. Any bias in 
that direction is apt to have been overcome by increases in the prices of oil and gas since 
2003 when the inter-industry relationships were estimated for Statistic Canada’s Input 
Output Tables. 
 
The RGDP impact are more than three time those of all-terrain vehicles (ATVs). As 
noted throughout the text, the above impacts are for the integrated recreational marine 
activities. While it is useful for putting the size of the total recreational marine impacts in 
place to compare its RGDP generated with other industries, doing so biases the case since 
the recreational marine data are for an integrated industry through to and including 
consumer demands, whereas the RGDP for other industries is for the industry only. 
Nevertheless for perspective, it is worth noting that 2006 RGDP impact for recreational 
boaters’ expenditures of $23.9 billion compares to 2003 RGDP of $22.2 billion in the 
resources side of agriculture, forestry, commercial fishing, and hunting, $26 billion for 
utilities, and $56.1 billion in information, communication technology industries12. The 
comparisons are for sizing only since the all the industry references, except recreational 
marine, exclude upstream and downstream activities i.e. no manufactured goods or 
service using resource outputs as inputs and no machinery inputs to resource industries. 
                                                 
12 http://www.statcan.ca/Daily/English/031031/d031031a.htm. 
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